SLR-LV-1

Seat
No. Set| P

UH.U. (Mass Communication) (83 — 1) (A1) (NEP CBCS) URI&T:

A4 /U0 — 0%%
Principles of Mass Communication (230112101)

IR, feAP : FHAR, 20-0%-303% BHHAT T €0
Je5: TURNT 03:00 T 0430

AT : ?) TG U IfarRd e,
R) SodIdbEle 3 qoi o1 TRIfdra.

Wy Qe faoel Irg 9gia g Toeen SR 4. R
R)  omie nfor AHIT faeramard], faema: f[aeaeie Senme
TATRT HROGIATS] ATEHT= dTUR DAl Sdl AT BTl JREPR
BT AHTOT RAGTd HRall?
3N fawr Aregw Riga
9) AlReTe! WerT Hitear Rigia
@) AEINTG SeEerR] Rigia
S) gHATE! Rigid
) T QITIAN ATHIME! AR HRUIMTS] MO Fd ATehi<rd]
HAT JARTH IS QUITATS] AT Fihaqor ARTiRep=ar
Wmﬁwﬁaﬁwﬁwm@ﬁ
S AT WITdl.
) SerRHqdrel Rigid
§) AETorael Rigid
@) ADIATEl TSI Aifsar Rigia
S) ArIfoTe Staderr Rigid

3) DIl RIgid GiRid HRal &1 AEgE 1 FHISIed] IRGIHER 301
ATATTSTG TARIT ARTEAROT HRUGTd AGd HRUATNTS! B del Uligol?
3) gpHemel Rigia q)  mHIfoTe SEEer Righd
®) IRl Rigid 3) e Argw Rigid

¥) AR Haqg Ml "HIH OS] AW’ 81 NebedHT Wieilelud!
BIVT Hoa-rell Hefed me?
31) el AT ATeHTer Q1 HedTdl AT
q) oY T AHGR fAaRd dell Sal df 9e¥ Wdd MHR edl
F) ATH T RGN IO A 3R
T) HEIH AARS AT Rigror |{HE A fder gifge

Page 1of6



SLR-LV-1

) AT HageTTedl Hl, Wiellddd! PIvfd "Bic” HIEIHT JaTexYl 378 ?
31 fSam q) Sx&eA
@) Gfed (gav) s)

§) R Hefe I HegH® S TR dHTH0l del: Bic’
3) AT UeTHIaT HHI FEHNT AMAAdH 3Te.

§) B e Hd<l TRWRT oMfoT Ufegar Ua™ &R

%) T 3Mfed queiicldr Mg 3nfor e |3l <.

T) T spig e oo T Uefdrar dHHI HdTe SR,

v) ETellAUd] BIVAT RIGIT A1 AheU-TdR Diad 3Me DI ARIHAI
o f’a gfafdfad el aifgst anfor amfsre =ma emfor
THAT UTT BROITATST BT Pel UTfeol?

31) AR Stareer! gl

§) faera wreH Rigia

@) ABIAE! AT Aifsar Rigia
) e Rigia

¢) TTelUD! DI HAYYOT AiSel Iredl AEYURITS] Alexdel SiTd 30T
UYHIhS UADHIThS A TATRT BRUATR el Diod Dl ?
31) Nderd HAfsd q) IAT YT foex Higd

D) A Hisel ) S Afsd

Q)  WUYUITIT HIorT HISeT "TADINST” JATOT "SIl HehodT HIax
Doil M7 U9d, AT, el 3T UTdahd! TR <leT diad Do,
3) NI Hisd q) A YT faeR HAfesd
F) A Hise S) T efered Hisdl

20) Lasswell's Communication Model & JATJER AR Hel ST
DIV T DI PIOTAT AR PIUTAR BT IR0 BNl

ATSel Hararedl Il Uefdr SR < ?

31) USRI T

§) U ufshar anfor gRkomH
®) HUYUTET UTdhed Al AT
3) HAUYUIHTA SIHUT

Q)  EUYUI DIV AlSel HATGTed] IRIEREATG] WHUTaR T8 diad
PR ITTOT STHYTITAT HEw@TaR IR <.
31) HHd dtsd §) 3 I fder Hied
®) JAT BfeT Hiee S) IS HiSd

Page 2 of 6



B

U3

ux

LAY

SLR-LV-1

§) DIV HIYY[ HISel & Dol Al B AT &1 U A
3T AT ATAVIIRI UfhaT 3N, BfTaRRIHTYI, PBIATIRTT Aeld
faamfd BId 2.

3) I sferd Hisd §) 39 a1 faex #Afee

®) TR Aisdl 3) oiEd Hied

Glolld Je e SR ol (@Il 9R) R
) AREeed AR W BRI,

q) IS =1 UM AR =@l B

P) FaIg UfhIT U W T AT,

€) 3iuaRe SMfYr SMUAIRS AUV BRd T,

3) SN A W DA

3) wacr fAfdy yeR FHemd 9.

Glellel YA efisaqd SR/ feur forel. (@ivrerd) <F) R
) < =R yarg Rigid

9) AN HRYHHeE

®) SCR—AAfRTD FHTT

) 9Yg Hdi«

a9, (PRl U) R
3) wnfege IMfUT remfcqd HATGTaR =i Bl

foar
9) AN HYFDIT BRI WL BN,

Qe T R
g4Il HATeT Hed Ocdh B AT ?

Page 3 of 6



SLR-LV-1

Seat
No. Set| P

M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: March/April - 2026
Principles of Mass Communication (230112101)

Day & Date: Friday, 17-04-2026 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Which communication theory advocates the idea that media should
be used to promote economic and social development, especially in
developing countries?
a) Development Media Theory
b) Democratic Participation Media Theory
c) Social Responsibility Theory
d) Authoritarian Theory

2) The theory that suggests media should actively encourage
participation from citizens to ensure a vibrant democracy and to
promote equal access for all people is known as:

a) Libertarian Theory

b) Socialistic Theory

c) Democratic Participation Media Theory
d) Social Responsibility Theory

3)  Which theory suggests that the media must act in accordance with
the needs of society and in such a way as to help resolve social

problems .
a) Authoritarian Theory b) Social Responsibility Theory
c) Libertarian Theory d) Development Media Theory

4)  Marshall McLuhan’s concept of “the medium is the message” is
associated with which of the following ideas
a) The content of the message is more important than the medium
b) The medium through which a message is delivered shapes the
message itself
c) Media should be a tool for government control
d) Media should provide entertainment and education equally

According to Marshall McLuhan, which of the following is an example

) of a “hot” medium
a) Radio b) Television
c) Print (Newspapers) d) Telephone
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6) Marshall McLuhan classified media into two types: ‘hot’ and ‘cool’.
Which of the following is a characteristic of a “cool” medium
a) It requires less participation from the audience
b) It provides more sensory involvement and engagement
c) Itis more detailed and gives clear messages
d) itis passive and involves little audience interaction

7)  Which of the following theories focuses on the concept that media
should reflect the interests of society and work to achieve social
justice and equality

a) Social Responsibility Theory

b) Development Media Theory

c) Democratic Participation Media Theory
d) Socialistic Theory

8)  Which of the following communication models is known for its simplicity
and focuses on the transmission of a message from the sender to the

receiver
a) Lasswell's Model b) Shannon and Weaver Model
c) Osgood’s Model d) Schramm’s Model

9)  Which model of communication introduced the concept of “encoding”
and “decoding” and focuses on the sender, message, channel, and

receiver
a) Lasswell’'s Model b) Shannon and Weaver Model
c) Osgood’s Model d) Dance’s Helix Model

10) Lasswell’s Communication Model is often summarized by the
formula: “Who says what in which channel to whom with what effect.”
This model emphasizes which aspect of communication
a) The structure of communication
b) The process and effect of communication
c) The role of the receiver in communication
d) The feedback in communication

11) Which model of communication focuses on the interactive nature of
communication and emphasizes the importance of feedback
a) Schramm’s Model b) Shannon and Weaver Model
c) Dance’s Helix Model d) Osgood’s Model

12) Which communication model introduced the idea that communication
is a dynamic and ongoing process, like a helix, continuously evolving

over time
a) Dance’s Helix Model b) Shannon and Weaver Model
c) Gerbner’s Model d) Newcomb’s Model

Page 5 of 6



Q.2

Q.3

Q.4

Q.5

Write short answers. (Any Four)
a) Explain the Ethics of Aristotle.

b) Discuss in detail the model of Lasswell.
c) Explain each stages of communication process.

d) Distinguish between formal and informal communication.

e) Explain the dance model.
f) Explain the various types of communication.

Write short answer/short notes. (Any Two)
a) Two step flow theory

b) Mass Communication

c) Intra- Personal Communication

d) Group Communication

Board question. (Any One)
a) Discuss the verbal and non-verbal communication.

OR
b) Explain the function of Mass Communication.

Board question.
What are basic elements of effective communication.
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M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: March/April — 2026
Theory Reporting & Editing (230112102)

Day & Date: Monday, 20-04-2026 Max. Marks:60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) Generally writes editorial in newspaper.
a) Editor b) News Editor
c) Assistant Editor d) Sub Editor
2) is an element of news structure.
a) Lead b) background
c) Headline d) All of these
3) is not a type of an editorial writing.
a) Ciriticizing b) Persuading
c) Fearful d) Praising
4) Newsis but comment is free.
a) Sacred b) True
c) False d) Important
5) of the following is NOT a characteristic of a good news report.
a) Accuracy b) Brevity
c) Sensationalism d) Objectivity
6) Assignments for every local reporter are written in assignment diary
by :
a) Edito b) News Editor
c) Assistant Editor d) Sub Editor
7)  Generally letters to editor printed on page.
a) First b)  Editorial
c) Regional d) Last
8) News regarding Pandharpur Wari is important due to
a) Prominence b) Proximity
c) Impact d) Oddity
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Q.2

Q.3

Q.4

Q.5
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9) IS not a news agency.
a) PTI b) UPI
c) UNI d) None of these
10) The Right to Information Act was enacted in :
a) Year 2002 b) Year 2005
c) Year 2007 d) Year 2009
11) _ is known as stringer.
a) Part Time Reporter b) Full Time Reporter
c) Sub Editor d) District Representative
12) __ is not a pagination software.
a) In Design b) QuarkXpress
c) Edius d) None of these
Write short answers. (Any Four) 12

a) Write about Book Review

b) Explain Investigative Reporting

c) Whatis process of Press Conference?

d) Write in detail about Proof Reading

e) What are the types of Headlines?

f)  Write note on 'Importance of Editorial Page’.

Write short notes. (Any Two) 12
a) Types of Media House

b) News Desk

c) Planning of Editorial Page

d) News Feature

Answer the following questions. (Any One) 12
a) What are the responsibilities of the chief editor?
b) Explain structure and functions of editorial department.

What is NEWS? Discuss various sources of news with example. 12
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M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: March/April — 2026
Theory Print Media (230112103)

Day & Date: Wednesday, 22-04-2026 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) “The Times of India” was started by :
a) Robert Knight b) Horniman
c) Gandhi d) Nehru
2)  Who founded “Prabhakar”?
a) N.C. Kelkar b) Lokhitwadi
c) Dinkarrao Javalkar d) Bhau Mahajan
3) “Dnyanprakash” was published from
a) Mumbai b) Pune
c) Kolhapur d) Satara
4)  “Sakal” newspaper belongs to :
a) Lokmanya Tilak b) Nanasaheb Parulekar
c) N.C. Kelkar d) Acharya Atre
5) “Dalit Press” was part of which movement?
a) Satyashodhak Movement b) Freedom Struggle
c) Women’s Movement d) Farmer's Movement

6) The principle of “Proportion” in design means

a) Equal space b) Relation of size
c) Color scheme d) Alignment

7)  The tool that provides visual harmony in layout is
a) Font b) White space
c) Grid d) Photo

8) “The Hindu” was founded in :
a) 1878 b) 1880
c) 1882 d) 1900

9)  Which Marathi editor was associated with Dnyanprakash?
a) Krishnaji Ranade b) Lokhitwadi
c) Parulekar d) Jambhekar
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Q.3

Q.4

Q.5
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10) “Press Council of India” was set up in :
a) 1956 b) 1966
c) 1975 d) 1980

11) The term “balance” in design refers to :
a) Equal weight on both sides b) Use of fonts

c) Use of colors d) Use of pictures
12) “Layout” is related to

a) Story writing b) Page planning

c) Editing d) Photography

Write short answers. (Any Four)

a) Define journalism.

b) Explain the role of the press during the freedom struggle.

c) Describe the contribution of Dr. B.R. Ambedkar to Marathi press.
d) Explain any two principles of design.

e) What are the current trends in print journalism?

f) Explain the importance of accuracy in reporting.

Write Short Answer/Short Notes. (Any Two)
a) Contribution of Bal Shastri Jambhekar.

b) Emergency and the Indian Press.

c) Tools of page design.

d) The evolution of press after independence.

Answer the following questions in detail. (Any One)
a) Trace the history and development of print media in India.
OR
b) Discuss the role of Marathi press in social reform movements.

Explain the changing nature of Indian press in the post-independence era.

12

12

12

12
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M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: March/April - 2026
RM Communication Research (230112105)

Day & Date: Friday, 24-04-2026 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1)  Which of the following is an example of non-statistical analysis?
a) Regression b) Coding
c) t-test d) ANOVA

2) Acasestudyis a
a) Quantitative method
b) Clinical trial
c) Detailed qualitative examination
d) Statistical survey

3) What does SPSS stand for?
a) Statistical Package for the Social Sciences
b) Software Package for Standard Survey
c) Sample Parameter Simulation Study
d) None of these

4) A simulation in research is
a) Real-life application
b) Theoretical framework
c) Imitation of a real-world process
d) A type of interview

5) What is the central tendency used for?
a) Comparing percentages b) Describing averages
c) Calculating margins d) Selecting questions

6) What is reliability in research?
a) Whether results are correct
b) Repetition consistency of results
c) Number of questions
d) Degree of error

7) A univariate analysis deals with
a) Two variables b) Multiple variables
c) Single variable d) Correlation only
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Q.3

Q.4

Q.5

8) Content analysis is
a) A form of statistical modeling
b) Study of production budget

SLR-LV-4

c) Analyzing media texts and messages

d) A type of random sampling

9) Exit poll is conducted
a) A month before elections
b) At the time of voting
c) After voting but before results
d) After results are declared

10) People meter is used for
a) Counting election votes b)
c) Measuring TV viewership d)

11) Feed-forward in media refers to

a) Feedback loop b)

c) Rating analysis d)

12) Whatis a PR audit?
a) Financial document review b)
c) Copywriting exercise d)

Write Short Answers. (Any Four)
a) Define simulation in research.

Measuring newspaper circulation
Audience interaction

Proactive messaging
Historical analysis

Evaluating PR practices
Advertisement research

12

b) What is the purpose of using focus groups?
c) List any three statistical tools used in communication research.

d) What is meant by media habits?

e) Explain online polls and their significance.
f) Describe the concept of pre-election survey.

Write Short Notes. (Any Two)

a) Use of SPSS in research

b) Types of sampling methods

c) Concept of longitudinal studies
d) Researchin PR and its types

Broad Question. (Any One)

12

12

a) Explain various methods of communication research with examples.

OR

b) Discuss readership research and its importance in print media.

Broad Question.

12

Describe the steps involved in report writing and data analysis in

communication research.
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCYS)
Examination: March/April — 2026
Electronic Media (Radio and TV) (230112201)

Day & Date: Thursday, 16-04-2026 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1) Which was the first television channel in India?
a) ZeeTv b) Stra Plus
c) Doordarshan d) Sony
2) Prasar Bharti was established under which Act?
a) Air Act 1950 b) Broadcasting Regulation Act
c) Prasar Bharati Act 1990 d) Telecom Act
3) The acronym AIR stands for
a) Audio Indian Radio b) All India Radio
c) Asian Indian Radio d) Association of Indian Radios
4) Gyanwaniis a
a) News channel b) Educational radio network
c) Commercial FM station d) Satellite channel

5) Which of the following is a feature of FM radio?

a) Poor sound clarity b) Mono output
c) High fidelity d) Long range
6) Digital Radio Mondiale (DRM) is used in
a) Print journalism b) Analog TV
c) Digital radio broadcasting d) Mobile phones
7) In which year was television first introduced in India?
a) 1959 b) 1947
c) 1975 d) 1982
8) The regulatory authority for broadcasting in Indiais
a) TRAI b) Press Council
c) Prasar Bharati d) PCI
9) Gyan Darshan is associated with
a) News programs b) Entertainment
c) Education d) Advertisements
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10) Which component is essential in a radio studio?

a) Light boxes b) Audio mixer

c) Monitor d) Teleprompter
11) Which is a key element in TV field production?

a) Acoustics b) Studio walls

c) Camera unit d) Curtain backdrop
12) FM stands for .

a) Frequency Modulation b) Fast Media

c) Flexible Micro d) Fixed Memory

Write short answers. (Any Four)

a) Define characteristics of radio as a mass communication medium
b) What is the role of a radio producer?

c) Explain the function of community radio in India.

d) Describe web production tools.

e) List components of a typical TV studio.

f) Define the role of sound effects in radio production.

Write Short Notes. (Any Two)

a) Types of radio programme formats

b) Television production crew and their roles
c) Broadcasting standards in India

d) Community radio in India

Answer the following question in detail. (Any One)
a) Describe the evolution of radio and television in India.
OR
b) Describe how technology has impacted production in television and
radio.

Broad Answer.
Describe the transmission of audio and video signals through microwave,
satellite, and fiber optic technologies.

12

12

12

12
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Seat
No. Set| P

M.A. (Mass Communication) (Semester - II) (New) (NEP CBCYS)
Examination: March/April - 2026
Advertising and Branding (230112202)

Day & Date: Saturday, 18-04-2026 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1) Whatis a brand?
a) A company's logo
b) The name of a product or service
c) A unique identity that differentiates products or services
d) A tagline used in advertising

2) The AIDA formula was popularized by :
a) E.K. Strong b) William Stanton
c) Peter Drucker d) None of these

3) Advertisements displayed on billboards, hoardings, and posters fall under
which category?

a) Broadcast Advertising b) Outdoor Advertising
c) Print Advertising d) Social Media Advertising
2) The ability of customers to recognize a brand by its attributes is
known as:
a) Brand loyalty b) Brand recall
c) Brand recognition d) Brand positioning
5)  Low production cost is involved in :
a) Newspaper Ad b) TV Ad
c) Radio Ad d) None of these
6) Consumer Complaint Council is part of organization.
a) PIB b) ASCI
c) AAA d) None of these
7) involves in branding.
a) Logo b) Design
c) Name d) None of these
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8)  Which is the most commonly used metric to measure success in

digital advertising?

a) Reach b) Click-Through Rate (CTR)
c) Conversion Rate d) Impression
9) ASCI was established in year.
a) 1985 b) 1986
c) 1988 d) None of these

10) What is the primary role of an advertising agency?
a) Manufacturing products for clients
b) Delivering promotional campaigns for clients
c) Handling customer service for clients
d) Organizing client events

11) What is the role of the research department in an advertising
agency?
a) To produce advertisements
b) To analyze market trends and audience behavior
c) To design creative campaigns
d) To allocate budgets for advertisements

12) Nowadays the fastest growing medium of advertising is
a) Social Media b) Television
c) Magazine d) None of these

Write Short Answers. (Any Four)

a) Give details of Maslow's theory of consumer behavior.
b) What is an advertising?

c) Write short note on 'Copy Writing'.

d) What are the types of audience?

e) Explain in concept of marketing mix advertising.

f) What are the benefits of Advertising Campaign?

Write Short Notes. (Any Two)

a) Importance of photographs in advertising
b) Corporate Image

c) Features of Advertising

d) Brand Equity

Answer the following questions. (Any One)
a) What are the factors that influence the buyer?
OR
b) Write about structure and function of advertising council of India.

Explain types of advertising with examples.

12

12

12

12
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - II) (New) (NEP CBCYS)
Examination: March/April — 2026
Public Relations & Corporate Communication (230112203)

Day & Date: Tuesday, 21-04-2026 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1) Determining product failure is a type of disaster.
a) Natural b) Man-made
c) Economic d) None of these
2) Corporate communication consists communication.
a) External b) Internal
c) Bothaandb d) None of these
3) The person who speaks on behalf of company is known as
a) Public Speaker b) Spokesperson
c) Defender d) None of these
4)  Appointed by the first public relations officer in India
a) Tata Group b) Ministry
c) NGO d) Indian Railways

5) Information folder, containing press release prepared for distribution
in press conference is known as

a) Press Brief b) Press Release
c) Media-Kit d) None of these
6) The word corporate is derived from the word
a) Latin b) Greek
c) Persian d) French
7) The Central Publicity Board was established by :
a) Government of India b) America
c) China d) None of these
8) is the part of corporate communication.
a) Propaganda b) Advertisement
c) Publicity d) Above All
9) is a special tool of Public Relations.
a) Documentary b) Press Conference
c) Exhibition d) None of these
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10) Who is the father of “Public Opinion”

a) Walter Lippmann b) George creel
c) Edward Berneys d) None of these
11) is known as the father of PR.
a) Walter Lippmann b) George Creel
c) Edward Barneys d) H.S. Adams
12) cannot be part of Public Relations.
a) Advertisement b) Propaganda
c) Publicity d) None of these
Write Short Answers. (Any Four) 12

a) State the responsibility of PR.

b) Explain the process of Public Relations.

c) Discuss the importance of the corporate social responsibility.
d) Explain the concept of Brand.

e) What to do for good community contact?

f) Intensify public relations activities.

Write Short Notes. (Any Two) 12
a) E- Public Relations

b) Marketing Communication

c) Functions of Opinion Leader

d) Press Briefings

Answer the following questions in detail. (Any One) 12
a) Discuss the functions of corporate communication.
OR

b) Explain the important tools of Public Relations.

Answer the following questions in detail. 12
Explain the important element of corporate communication.
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - Ill) (New) (NEP CBCS)
Examination: March/April — 2026
Development Communication (230112301)

Day & Date: Friday, 17-04-2026 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1) World Health Organization’s headquarter is located at
a) USA b) UK
c) Japan d) None of these
2) UNICEF is established in year.
a) 1945 b) 1946
c) 1944 d) None of these
3) LPG concept came in the year
a) 1990 b) 1991
c) 1992 d) None of these
4)  Kheda communication project was started in .
a) Tamil Nadu b) West Bengal
c) Guijarat d) Maharashtra
5)  Which satellite was used to broadcast programs during SITE project?
a) ATS-6 b) ATS
c) CMS-01 d) None of these
6)  Which of the following is not a mass medium?
a) Cinema b) Newspaper
c) Community Radio d) None of these

7)  Diffusion of Innovation is associated with
a) Development Communication
b) Human Development
c) Sustainable Development
d) None of these

8) is the long form of GNP.
a) Gross National Product b) Gross Net Product
c) Gross National Progress d) None of These
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9) is associated with sustainable development.
a) Thomason Commission b) Mahbub ul Hag Commission
c) Brundtland Commission d) None of these
10) High per capita income is characteristic of type of country.
a) Developed b) Developing
c) Underdeveloped d) None of these
11) is the head of the Panchayat Samiti.
a) CEO b) BDO
c) Gramsevak d) None of these
12) of the following Article is related to Panchayati Raj.
a) Atrticle 73 b) Article 124
c) Atrticle 243 d) None of these

Write short answers. (Any Four)

a) Explain the significance of Mass Communication in development.
b) Define Agriculture Journalism, Give example.

c) Write about the Community Radio.

d) Write short note on ‘Hurdles In Development’.

e) Explain the concept of development. Discuss its impact.

f)  Write a note on ‘Radio and Development Communication’.

Write Short Notes. (Any Two)

a) Characteristics of Developed Countries
b) Evert Rogers

c) Health Journalism

d) Human Development Index

Answer the following questions. (Any One)
a) What is Panchayat Raj? Discuss its role in development.
OR
b) What is the role of government and NGO sector in the development?

Explain concept of sustainable development.

12

12

12

12
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - Ill) (New) (NEP CBCS)
Examination: March/April — 2026
Radio and Television Programme Production (230112302)

Day & Date: Monday, 20-04-2026 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1) FMin radio stands for
a) Fast Modulation b) Frequency Modulation
c) Frequency Mixing d) Fast Memory
2) Radio Jingles are
a) TV soundtracks b) Musical slogans
c) News bulletins d) Vox pops
3) What is the purpose of "Archiving" in radio production?
a) To remove old content b) To save and store programs
c) To broadcast live d) To compress audio

4)  One key characteristic of writing for radio is
a) Use of heavy visuals b) Background scores only
c) Clarity and simplicity d) Live performance only

5) Digital Audio Broadcasting is
a) Online podcast
b) Internet TV
c) Advanced radio broadcast technology
d) CD production

6) The “radio clock” is used for

a) Audience counting b) Program scheduling
c) Sound editing d) Voice tracking
7)  Scripting for news uses
a) Literary format b) Production language
c) Scientific symbols d) Mathematical notations

8) Whatis a “Phone-in” radio programme?
a) Call made during TV show  b) Listener calls into radio show
c) Phone advertisement d) Automated messaging

Page 4 of 5



Q.2

Q.3

Q.4

Q.5

SLR-LV-9

9) A documentary is :
a) Fictional story b) Real-life recorded narrative
c) A movie trailer d) Entertainment video

10) “Three-point lighting” includes :
a) Two spotlights and one torch
b) Key, fill, and back light
c) Headlights only
d) RGB lights

11) Prosody relates to
a) Camera angle
b) Color tone
c) Voice modulation and rhythm
d) Video editing

12) A studio quiz program usually includes

a) Sound bites b) Panel experts only
c) Viewer interaction d) Telephone script
Write Short Answers. (Any Four) 12

a) Explain the use of voice modulation in anchoring.
b) What are archived sounds?

c) Whatis “Cue” in TV production?

d) Write any two uses of teleprompters.

e) What is multi-camera setup?

f) Differentiate between community and private TV.

Write Short Notes. (Any Two) 12
a) Script for radio news bulletin

b) Use of visuals in TV news

c) Podcasting and its impact

d) Writing to still vs writing to video

Broad Question. (Any One) 12
a) Describe the features of radio as a news medium.
OR
b) Explain the different types of shots and camera movement used in TV
production.
Broad Question. 12

Discuss the structure and process of television news reporting. Include
ENG, script writing, and anchoring techniques.
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Seat
No.

Set| P

M.A. (Mass Communication) (Semester - Ill) (New) (NEP CBCS)

Day & Date: Wednesday, 22-04-2026

Examination: March/April — 2026
Digital Journalism (230112303)

Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options.

1)

2)

3)

4)

5)

6)

7)

What is Media Convergence?
a) Separation of media forms
b) Fusion of traditional and new media
c) Replacement of old media
d) Independent media production

Digital advertising often includes

a) Handwritten posters

b) Pamphlets

c) Banner ads, social media ads, and SEO
d) Billboards only

Which of these is an example of digital communication?
a) Face-to-face interviews b) Radio broadcast
c) Email and instant messaging d) Public rallies

Digital journalism is often updated

a) Once a week b) Inreal-time

c) Monthly d) After print release
Which of the following is NOT a characteristic of social media?

a) Interactivity b) Real-time updates

c) One-way communication d) User-generated content

What does ‘social media literacy’ involve?
a) Reading only newspapers
b) Understanding how to use social media platforms safely and
effectively
c) Avoiding all media
d) Deleting social media accounts

Which of the following is an example of citizen journalism?
a) Watching TV news
b) A user posting real-time videos of a local protest on Facebook
c) Buying magazines
d) Listening to a news anchor on radio

Max. Marks: 60

12

Page 4 of 5



Q.2

Q.3

Q.4

Q.5

SLR-LV-10

8) What is the first step in launching a news portal?
a) Posting news
b) Buying a domain and hosting
c) Installing antivirus
d) Creating a logo

9) What is the function of a privacy policy?
a) To entertain users
b) To describe how user data is handled
c) To show photos only
d) To avoid SEO

10) Which of the following is NOT considered a social networking site?

a) Facebook b) Twitter
c) Google Docs d) Instagram
11) Which of the following is a new trend in digital journalism?
a) Handwritten news b) QR-based newspapers
c) Al-generated news d) Fax news delivery
12) Facebook was launched in which year?
a) 2000 b) 2004
c) 2006 d) 2009

Write Short Answers. (Any Four)

a) What are the elements of blog?

b) What is Mobile Journalism?

c) Write a note on ‘World Wide Web'.

d) Write a detail note on ‘WhatsApp’.

e) What are the characteristics of Information Society?
f)  Whatis Trolling?

Write Short Notes. (Any Two)
a) Hashtag

b) Information Society

c) Benefits of Internet

d) Use Citizen Journalism

Answer the following questions. (Any One)
a) Define digital journalism. Discuss its key concepts and features. How
is it different from traditional journalism?
OR

b) What are the basic principles of writing for the web? Discuss the
latest trends in web content design and presentation.

Discuss the different types of social media with appropriate examples.
How do these platforms differ in their purpose and usage?

12

12

12

12
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - IV) (New) (NEP CBCS)
Examination: March/April — 2026
Media Management (230112401)

Day & Date: Thursday, 16-04-2026 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1)  The full form of INS is :
a) Indian National Survey b) Indian Newspaper Society

c) International News Services d) Indian News Statistics

2) Motivation in media management leads to

a) Censorship b) Decreased productivity
c) Employee performance d) Audience confusion

3)  Which of the following is part of commercial policy?
a) Costing b) Advertising strategy
c) Licensing d) Motivation theory

4)  Public limited companies in media must follow
a) Sole reporting b) Editorial independence
c) SEBI guidelines d) Only DAVP approval

5) Media convergence allows
a) Digital blackout
b) Separation of platforms
c) Sharing of content across formats
d) Cancel culture

6) TRP is a measure of
a) Print readership b) Online visits
c) TV viewership popularity d) Radio frequency

7)  Web advertising revenue is mainly generated through
a) Print subscription
b) Audience donation
c) Google AdSense and campaigns
d) Nationalized funding

8) The main challenge for small newspapers is
a) Government control b) Advertising monopoly
c) Lack of digital technology d) All of the above
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9) ICT in private sector helps in
a) Blocking content
b) Automation and audience analysis
c) Print scaling

d) None

10) Promotion of media content is aimed at
a) Internal audit b) TRP increase and reach
c) Staff hiring d) Lawsuit protection

11) TAM stands for :
a) Television Audience Measurement
b) Traffic and Media
c) Television Advertisement Management
d) None of these

12) Apex body responsible for radio licensing

a) FDI b) MIB
c) PCI d) TRAI
Write short answers. (Any Four) 12

a) What are the elements of planning and control in media?

b) Define "Web Portal" in the media context.

c) What is the significance of budget control in a media company?

d) Explain the importance of audience engagement in digital platforms.
e) Listthree legal aspects related to media ventures.

f) What is media scheduling?

Write Short Notes. (Any Two) 12
a) Policy formulation in media houses

b) Characteristics of online newspaper organizations

c) Financial aspects of TV production

d) Convergence of media platforms

Broad Question. (Any One) 12
a) Discuss the changes in the roles of media personnel in the digital age.

OR
b) Evaluate the problems and prospects of the Indian newspaper industry.

Broad Question. 12
Describe various ownership patterns in Indian media and their impact on
editorial independence and business operations.
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Seat
No. Set| P

M.A. (Mass Communication) (Semester - IV) (New) (NEP CBCS)
Examination: March/April — 2026
Media Law and Ethics (230112402)

Day & Date: Saturday, 18-04-2026 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1)  Which part of the Constitution deals with Fundamental Duties?
a) Partlll b) PartlV
c) PartIVA d) PartVi
2) Parliamentary privileges are relatedto
a) Freedom of press b) Rights of legislature members
c) Fundamental duties d) Directive Principles

3) Defamation can be classified as
a) Civil offence only
b) Criminal offence only
c) Both civil and criminal offence
d) None of these

4)  The Copyright Act protects
a) Industrial designs
b) Original literary, artistic, and musical works
c) Patent inventions
d) Trademark logos

5) The Working Journalists Act deals with
a) Salaries and service conditions of journalists
b) Press censorship
c) Cable regulation
d) Judicial contempt

6) The MRTP Act deals with
a) Defamation
b) Obscenity
c) Monopolies and restrictive trade practices
d) Press freedom

Page 4 of 6



SLR-LV-12

7)  Which Act deals with sedition and crimes against the state?
a) Copyright Act b) IT Act
c) IPC Section 124A d) Press Council Act

8)  Which body regulates telecom and broadcast pricing?
a) Press Council of India
b) Telecom Regulatory Authority of India
c) Central Board of Film Certification
d) News Broadcasting & Digital Standards Authority

9) The Varghese Committee was related to
a) Digital media
b) Media regulation
c) Working conditions of journalists
d) Film censorship

10) Which Article of the Constitution provides for the Election Commission?
a) Atrticle 320 b) Article 324
c) Article 326 d) Article 330

11) The Broadcasting Code is issued by
a) Press Council of India
b) Ministry of | & B
c) Telecom Regulatory Authority of India
d) Election Commission

12) Which of the following words were added to the Preamble by the
42nd Constitutional Amendment?
a) Sovereign and Socialist
b) Socialist and Secular
c) Democratic and Republic
d) Justice and Liberty

Q.2 Write Short Answers. (Any Four) 12
a) Explain Article 19(1)(a) and its significance.
b) What is the role of the Election Commission in media regulation?
c) Define Contempt of Court.
d) Explain the concept of Right to Privacy.
e) What is the role of Press Council of India?
f) Explain the provisions of the Cable TV Networks Regulation Act.

Q.3 Write Short Notes. (Any Two) 12
a) Books and Newspapers Registration Act
b) Indecent Representation of Women (Prohibition) Act
c) Rightto Information Act
d) Central Board of Film Certification
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Q.4 Answer the following questions. (Any One) 12
a) Discuss the fundamental rights and duties of Indian citizens and their
implications for media.
OR
b) Examine the various forms of press censorship and their impact on
democracy.

Q.5 Discuss the recommendations of the First and Second Press 12
Commissions and their relevance today.
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - IV) (New) (NEP CBCS)
Examination: March/April — 2026
Film Studies (230112403)

Day & Date: Tuesday, 21-04-2026 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1)  Which term refers to a shot where the camera remains still but the
lens zooms in or out?

a) Tracking shot b) Pan shot
c) Zoom shot d) Dolly shot
2)  Which of the following is not a component of a film's sound design?
a) Music b) Dialogue
c) Camera angles d) Sound effects

3) Angelsterm used in :
a) Voice Recording b) Dubbing
c) Shooting d) None of these

4)  What type of lighting creates strong contrasts and deep shadows,
often used in film noir?

a) High key lighting b) Low key lighting
c) Natural lighting d) Fill lighting
5) Is known as the captain of the ship in the film production.
a) Assistant Director b) Director
c) Script writer d) None of these

6) One major advantage of digital flmmaking is
a) Limited accessibility
b) High cost
c) Ease of editing and duplication
d) Dependence on film labs

7) is the basic unit of video.
a) Frame b) Shot
c) Angle d) None of these

8)  Which of the following is a primary function of propaganda films?
a) Entertain audiences
b) Promote commercial products
c) Influence political opinions
d) Showcase special effects
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9) Censorship in cinema often aims to
a) Promote creativity
b) Regulate narrative length
c) Restrict content deemed inappropriate
d) Increase film budget

10) is not part of the film review.
a) Names of Actors b) Production House
c) Plot d) None of these
11) Writing Script is the part of phase of movie making.
a) First b) Second
c) Third d) None of these
12) In a script, VFX stands for
a) Extreme close shot b) Standard shot
c) Special effects d) None of these
Write short answers. (Any Four) 12
a) Write in detail on the topic 'Technological development and Indian
Cinema'.

b) Write down importance Sound in cinema.

c) Whatis Film Review?

d) Write in detail about the editing of films.

e) What are the types of lights used in filmmaking?
f) Explain the concept of cinema.

Write Short Notes. (Any Two) 12
a) Impact of Cinema on Youth

b) Golden Era in Indian Film Industry

c) Dada Kondake's cinema

d) Cinema and Censorship

Answer the following question in detail. (Any One) 12
a) Write in detail about the different types of camera shots.
OR

b) Discuss the various types (genres) of films.

Describe the various stages involved in the film-making process. 12
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