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M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: October/November - 2025
Principles of Mass Communication (230112101)

Day & Date: Wednesday, 29-10-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Which of the following is a primary function of communication?
a) To entertain
b) To inform, influence, and entertain
c) To confuse the audience
d) To create noise in the environment

2) What is the process of communication?
a) Only transmitting a message
b) Encoding, transmitting, and decoding a message
C) Listening to a message
d) The creation of content in various formats

3)  Which of the following best defines verbal communication?
a) Communication through body language
b) Communication using spoken or written words
c¢) Communication through non-verbal cues
d) Communication through gestures only

4)  Which of the following is NOT an example of non-verbal communication?
a) Eye contact b) Hand gestures
c) Written letters d) Facial expression

In which type not communication is the message shared between
two or more people directly?

a) Intrapersonal communication

b) Mass communication

c) Interpersonal communication

d) Small group communication

5)

6)  Which of the following refers to communication that happens within
oneself?
a) Interpersonal communication
b) Intrapersonal communication
c) Mass communication
d) Small group communication
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7)  Which communication theory advocates the idea that media should
be used to promote economic and social development, especially in
developing countries?

a) Development Media Theory

b) Democratic Participation Media Theory
c) Social Responsibility Theory

d) Authoritarian Theory

8) The theory that suggests media should actively encourage participation
from citizens to ensure a vibrant democracy and to promote equal
access for all people is known as:

a) Libertarian Theory

b) Socialistic Theory

c) Democratic Participation Media Theory
d) Social Responsibility Theory

9)  Which theory suggests that the media must act in accordance with
the needs of society and in such a way as to help resolve social
problems?

a) Authoritarian Theory

b) Social Responsibility Theory
c) Libertarian Theory

d) Development Media Theory

10) Marshall McLuhan’s concept of "the medium is the message" is
associated with which of the following ideas?
a) The content of the message is more important than the medium.
b) The medium through which a message is delivered shapes the
message itself.
c) Media should be a tool for government control.
d) Media should provide entertainment and education equally.

11) According to Marshall McLuhan, which of the following is an example
of a “hot” medium?
a) Radio b) Television
c) Print (Newspapers) d) Telephone

12) Marshall McLuhan classified media into two types: 'hot' and ‘cool'.
Which of the following is a characteristic of a "cool" medium?
a) Itrequires less participation from the audience
b) It provides more sensory involvement and engagement
c) Itis more detailed and gives clear messages
d) Itis passive and involves little audience interaction

Q.2 Write short answers. (Any Four) 12

a) Explain the concept of Communication and the importances of
Communication.
b) Explain the types of communication.
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c) What are basic elements of effective communication?

d) Distinguish between formal and informal communication.
e) Explain the dance model.

f) Explain the various types of communication.

Q.3 Write short answer/short notes. (Any Two) 12
a) Aristotal Model
b) Lasswell Model
c) Intra- Personal Communication
d) Group Communication

Q.4 Board question. (Any One) 12
a) What is the scope of mass communication in modern society?

OR
b) Explain the function of Mass Communication.

Q.5 Board question. 12
Explain the one step flow theory and two step theory.
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M.A. (Mass Communication) (Semester - I) (New) (NEP CBCYS)
Examination: October/November - 2025
Theory Reporting & Editing (230112102)

Day & Date: Friday, 31-10-2025 Max. Marks:60
Time: 03:00 PM To 05:30 PM

Seat
No.

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) The planning of the text on the newspaper's editorial page is done by
a) Editor b) News Editor
c) Assistant Editor d) Sub Editor

2) Instructions about rules, punctuation, typography, used in preparing
news are given in :
a) Media Laws b) Style book
c) Assignment Diary d) None of these

3) How Sonu Sud helped migrant workers to reach their homes is
type of story.

a) Development b) Political
c) Human Interest d) Financial
4) news are based on details specified in FIR.
a) Financial b) Political
c) Cultural d) Crime
is the line showing the reporters name at the beginning of a
5)
news.
a) Byline b)  Printline
c) Sky line d) Dead line
6) Syndicated material received from
a) News Agency b) Public Relation Agency
c) Advertising Agency d) None of these

7)  The primary role of a journalist is to
a) Entertain readers
b) Promote government policies
c) Report accurate and balanced news
d) Advertise products
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8) The term "beat" in journalism refers to
a) The headline of a news story
b) The area or topic a reporter regularly covers
c) A correction made to a published story
d) A special edition of the newspaper

9) is the primary job of an editor.
a) Writing advertisements
b) Checking and improving the content for clarity and accuracy
c) Conducting interviews
d) None of these

The correction of grammatical, spelling, and punctuation errors is

10) called .
a) Layout design b) Editing
c) Caption writing d) None of these

11) A "dateline" in a news story indicates
a) The location and date of the news event
b) The timeline of the news
c) The deadline for submission
d) None of these

12) of the following is an example of investigative reporting.
a) Covering daily events
b) Writing editorials
c) Exposing corruption through detailed research
d) Publishing advertisements

Write short answers. (Any Four) 12
a) Whatis Press Conference?

b) Explain Sports Reporting.

c) Write about Film Review.

d) Write in detail about importance of Photo Feature.

e) What are the types of Editorial?

f) Write note on 'Language in Newspaper'.

Write short notes. (Any Two) 12
a) News Flow

b) Types of News

c) Reader’s Letters

d) Right to information

Answer the following questions. (Any One) 12
a) What are the responsibilities of reporters?
b) Explain the layout of editorial page.

Explain the types of interview and state its importance. 12
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M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCYS)
Examination: October/November - 2025
Theory Print Media (230112103)

Day & Date: Monday, 03-11-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) Who was the founder of the first English language newspaper in India?
a) Raja Ram Mohan Roy b) James Augustus Hickey
c) Lala Lajpat Rai d) Lokmanya Tilak
2)  Which of the following newspapers was associated with Lokmanya Tilak?
a) Kesari b) Sandesh
c) Prabhat d) Dnyanprakash

3)  Which of the following Marathi newspapers teas associated with the
social reform movement in Maharashtra?

a) Sakal b) Loksatta
c) Bahishkrut Bharat d) Pudhari

4)  Who was the prominent editor of the Bombay Chronicle?
a) Benjamin Horniman b) Abul Kalam Azad
c) Surendranath Banerjee d) S. Sadanand

Who played a significant role in the establishment of the
'‘SatyaShodhak Press' in Maharashtra?
a) Krishnaji Triambak Ranade b) Dr. Babasaheb Ambedkar
c) Acharya Atre d) Mukundrao Patil

5)

6) Which of the following theories best explains the role of the press in
India during the freedom struggle?
a) Hypodermic Needle Theory b) Developmental Media Theory
c) Social Responsibility Theory d) Propaganda Theory

7)  Who is considered the "Father of Indian Press" for starting the first
Indian newspaper, Bengal Gazette?
a) James Augustus Hickey b) Raja Ram Mohan Roy
c) Surendranath Banerjee d) Mahatma Gandhi
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8)  Which of the following newspapers was launched by Lokmanya Tilak
to promote the cause of Indian nationalism?
a) The Hindustan Times b) Kesari
c) Indian National Herald d) The Bombay Chronicle

9) Who among the following played a major role in launching The Indian
Mirror, a significant newspaper in British India?

a) Surendranath Banerjee b) Mahatma Gandhi
c) Abul Kalam Azad d) Benjamin Horniman
10) Which of the following newspapers was edited by Benjamin
Horniman, who actively supported the Indian freedom struggle?
a) The Tribune b) The Bombay Chronicle
c) The Hindu d) Kesar
11) Raja Ram Mohan Roy is known for his contribution to the press.
Which of the following is the name of the publication he started?
a) The Hindu b) Sambad Kaumudi
c) Indian Opinion d) New India

12) Which of the following leaders launched the newspaper Young India,
which played an important role in India's freedom struggle?
a) Lala Lajpat Rai b) Mahatma Gandhi
c) Pandit Jawahralal Nehru d) Abul Kalam Azad

Q.2 Write short answers. (Any Four) 12

a) Explain the contribution of James Augustus Hickey in the evolution of
print media in India.

b) Describe the role of Marathi newspapers in the social reform
movements of Maharashtra.

c) What were the challenges faced by the Indian press during the
Emergency period?

d) Discuss the contribution of Mahatma Gandhi and its impact on the
freedom movement.

e) Discuss the new trends in Marathi newspaper production.

f) Explain the role of editor in newspaper production and its role in
enhancing newspaper.

Q.3 Write Short Answer/Short notes. (Any Two) 12
a) Dr Babasaheb Ambedkar
b) Lokmanya Tilak
c) Satyashodhak
d) Newspaper Production
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Q.4 Answer the following questions in detail. (Any One) 12
a) Explain the Changing Role and Nature of the Press.
OR

b) Explain the characteristics of Marathi Darapan Newspaper.

Q.5 Explain the role of editor in newspaper. 12
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M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: October/November - 2025
RM Communication Research (230112105)

Day & Date: Thursday, 06-11-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Which of the following types of print media research focuses on
understanding the demographics, interests, and reading habits of
newspaper or magazine readers?
a) Circulation research b) Readership research
c) Content analysis d) Advertising research

2) What is the primary objective of circulation research in print media?
a) To understand reader demographics and interests
b) To measure the number of copies sold or distributed
c) To analyze the content of newspapers or magazines
d) To evaluate the effectiveness of advertising campaigns

3)  Which of the following types of electronic media research measures
the number of people watching a particular TV program or channel?

a) Rating research b) Non-rating research

c) Audience research d) Advertising research

4)  What is the primary objective of non-rating research in electronic media?
a) To measure the number of people watching a particular TV program
or channel
b) To understand audience preferences and attitudes towards TV
programs or channels
c) To analyze the content of TV programs or channels
d) To evaluate the effectiveness of advertising campaigns

Which of the following types of advertising research involves testing

) advertisements before they are released to the public?
a) Pre-test research b) Post-test research
c) Positioning research d) Target marketing research
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6) What is the primary objective of positioning research in advertising?
a) To identify the target audience for an advertisement
b) To develop a unique selling proposition (USP) for a product or
service
c) To test the effectiveness of an advertisement
d) To analyze the content of advertisements

7)  Which of the following types of PR research involves evaluating the
effectiveness of a PR campaign?
a) PR audit b) Campaign assessment research
c) Media analysis d) Stakeholder analysis

8) What is the primary objective of a PR audit?
a) To evaluate the effectiveness of a PR campaign
b) To identify the strengths and weaknesses of a PR program
c) To analyze the content of media coverage
d) To develop a PR strategy

9)  Which of the following methods of analyzing research involves
breaking down complex data into smaller, more manageable parts?
a) Content analysis b) Thematic analysis
c) Discourse analysis d) Factor analysis

What type of research analysis involves using statistical techniques
to identify patterns and relationships in numerical data?

a) Qualitative analysis b) Quantitative analysis

c) Content analysis d) Discourse analysis

10)

Which of the following is a primary objective of campaign
assessment research?
a) To evaluate the effectiveness of a PR campaign
b) To identity the target audience for a PR campaign
c) To develop a PR strategy
d) To analyze the content of media coverage

11)

12) What type of research design is often used in campaign assessment

research?
a) Experimental design b) Quasi-experimental design
c) Case study design d) Survey design
Q.2 Write short answers. (Any Four) 12

a) Explain the characteristics of research.

b) Discuss the importance and limitations of research.
c) Explain the objectives of research.

d) Explain the importance of survey method.

e) What is research methodology?

f) Discuss the importance of media research.
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Q.3 Write Short Answer/Short notes. (Any Two)
a) PR Audit
b) Random Sampling
c) Report writing
d) Research design

Q.4 Answer the following questions in detail. (Any One)
a) Explain the concept of marketing research.
OR
b) Explain the types of hypotheses.

Q.5 Explain the media research as a tool of reporting.
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - II) (New) (NEP CBCYS)
Examination: October/November - 2025
Electronic Media (Radio and TV) (230112201)

Day & Date: Tuesday, 28-10-2025 Max. Marks: 60
Time: 11:.00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1) In which year was television first introduced in India?
a) 1959 b) 1947
c) 1975 d) 1982
2) The regulatory authority for broadcasting in India is:
a) TRAI b) Press Council
c) Prasar Bharati d) PCI
3) Gyan Darshan is associated with:
a) News programs b) Entertainment
c) Education d) Advertisement
4) Which component is essential in a radio studio?
a) Light boxes b) Audio mixer
c) Monitor d) Teleprompter
5) Which is a key element in TV field production?
a) Acoustics b) Studio walls
c) Camera unit d) Curtain backdrop

6) FM stands for:

a) Frequency Modulation b) Fast Media
c) Flexible Micro d) Fixed Memory
7) The full form of VCD is: :
a) Video Channel Device b) Video Cassette Disk
c) Video Compact Disk d) Video Core Display

8) The term “broadcast chain” refers to:
a) News coverage method
b) Broadcasting schedule
c) Technical flow of transmission
d) Channel hierarchy
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Q.3

Q.4

Q.5
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9) A sound recorder is used to:
a) Mix audio b) Visualize script
c) Record voices and effects d) Cutvideo

10) Community radio is licensed to:
a) Private companies
b) NGOs and educational institutions
c) Only government
d) Commercial advertisers

11) One example of web-based radio technology is:

a) Terrestrial FM b) Webcasting
c) Digital TV d) Shortwave
12) Which of these is a special effect generator in TV production?
a) Mic boom b) Switcher
c) SFX board d) VCD player
Write short answers. (Any Four) 12

a) Write short note on Gyanwani.

b) Explain “audio space” in radio production.

c) What are the common programme formats in radio?
d) Describe web production tools.

e) List components of a typical TV studio.

f) Define the role of sound effects in radio production.

Write Short Notes. (Any Two) 12
a) Writing for a television show

b) Graphics in TV production

c) Broadcasting standards in India

d) Community radio in India

Broad Answer. (Any One) 12
a) Explain the principles and techniques of audio-visual communication.
OR
b) Describe how technology has impacted production in television and
radio.
Broad Answer. 12

Describe the transmission of audio and video signals through microwave,
satellite, and fiber optic technologies.
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCYS)
Examination: October/November - 2025
Advertising and Branding (230112202)

Day & Date: Thursday, 30-10-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1)  Which of the following is the primary goal of advertising?
a) To decrease brand visibility
b) To inform and persuade the audience
c) To limit competition
d) To reduce product pricing

2)  Which medium is considered the most traditional form of advertising?

a) Social media b) Newspaper
c) Television d) Radio
3) Advertisement of blood donation camp is kind of advertisement.
a) Political b) Educational
c) Social d) None of these
4)  Personalities used to endorse a brand is called
a) Brand Image b) Brand Ambassador
c) Brand Equity d) None of these
5) High production cost is involved in :
a) Newspaper Ad b) TV Ad
c) Radio Ad d) None of these
6) Consumer Complaint Council is part of organization.
a) PIB b) ASCI
c) AAA d) None of these
7)  AAAIl was established in year.
a) 1945 b) 1986
c) 1968 d) None of these

8) The concept of 'viral advertising' refers to:
a) Ads that spread quickly through social sharlng
b) Ads displayed during epidemics
c) Medical-related advertising campaigns
d) Traditional advertising techniques
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Q.3

Q.4

Q.5
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9) is the objective of an advertisement.
a) To Attract b) To Inform
c) To communicate d) All of these
10) Aduvertising is affected by forces.
a) Economic b) Social
c) Technical d) All of these

11) What does the term ‘AIDA’ in advertising stand for?
a) Attention, Interest, Desire, Action
b) Awareness, Integrity, Demand, Achievement
c) Attraction, Innovation, Development, Advertising
d) Analysis, Implementation, Design, Approval

12) Which of the following is an example of digital advertising?

a) Billboard advertising b) Radio jingle
c) Social media ad d) Magazine cover
Write Short Answers. (Any Four) 12

a) Explain the concept of Green Advertisement.
b) Write about elements of advertising.

c) Write short note on 'Market Analysis'.

d) Write about a political advertising.

e) Explain various media uses for advertisement.
f) Explain structure of advertising agency.

Write Short Notes. (Any Two) 12
a) Advertising Council of India

b) Types of Advertising

c) USP

d) Consumer Behavior

Answer the following questions. (Any One) 12
a) Give details of active participants in advertising.

OR
b) Explain the Concept Advertising. Give examples.

Discuss the effects of advertising. 12
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - II) (New) (NEP CBCYS)
Examination: October/November - 2025
Public Relations & Corporate Communication (230112203)

Day & Date: Saturday, 01-11-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) first used the term Public Relations Council for public relations.
a) Edward L. Bernaz b) Shannon Vivar
c) Laswell d) None of these

2)  Public relations in India started after :
a) After World War Il b) After the World War |
c) After gaining independence d) None of these

3) Do good and say good is the motto of
a) Public relations b) Corporate
c) Communication d) None of these

4)  The word corporate is derived from the original Latin

a) Corpus b) Body
c) Form d) None of these
5) Concept of corporate communication came into existence in
the decade.
a) 1970 b) 1950
c) 1092 d) None of these
6) Public Relations Society of India established in
a) 1958 b) 2004
c) 1970 d) None of these
7)  Determining product failure is a type of disaster.
a) Natural b) Man-made
c) Economic d) None of these
8) Corporate communication consists communication.
a) External b) Internal
c) Both A) and B) d) None of these
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9) The person who speaks on behalf of company is known as

a) Public Speaker b) Spokesperson
c) Defender d) None of these
10) Appointed by the first public relations officer in India
a) Tata Group b)  Ministry
c) NGO d) Indian Railways
11) Information folder, containing press release prepared for distribution
in press conference is known as .
a) Press Brief b) Press Release
c) Media-Kit d) None of these
12) The word corporate is derived from the word
a) Latin b) Greek
c) Persian d) French
Write short answers. (Any Four) 12

a) Discuss the importance of the Public Relations.

b) Comment on the political Public Relations.

c) State the importance of Management communication.
d) State the responsibility of PR.

Q.3

Q.4

Q.5

e) Explain the process of Public Relations.
f) Discuss the importance of the corporate social responsibility.
Write short notes. (Any Two) 12

a) Types of Disaster.
b) Corporate Advertisement.

c)
d)

Functions of Opinion Leader.
Press Briefings.

Answer the following questions. (Any One) 12

a)

b)

Discuss the functions of corporate communication.
OR
Explain the important tools of corporate communication.

Write the details Answer. 12
Explain the important tools of Public Relations.
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M.A. (Mass Communication) (Semester - lll) (New) (NEP CBCS)
Examination: October/November - 2025
Development Communication (230112301)

Day & Date: Wednesday, 29-10-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1)  Millennium Development Goals are in number
a) 8 b) 5
c) 10 d) None of these
2) SITE project started in :
a) 1971 b) 1975
c) 1973 d) 1972
3) is the example of agriculture communication.
a) Agrowon b) Amachi Mati Amachi Manase
c) Bothaandb d) None of these
4)  Kheda communication project was started in :
a) Tamil Nadu b) West Bengal
c) Guijarat d) Maharashtra
5)  Which satellite was used to broadcast programs during SITE project?
a) ATS-6 b) ATS-8
c) CMS-01 d) None of these
6) of the following is not a mass medium.
a) Cinema b) Newspaper
c) Community Radio d) None of these

7) GNP stands for :
a) Grand Nationwide Participation
b) Gross National Product
c) Greater Nottingham Partnership
d) None of the above

8) Diffusion of Innovation is associated with
a) Development Communication
b) Human Development
c) Sustainable Development
d) None of These
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Q.3

Q.4
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9) is associated with sustainable development.
a) Thomason Commission b) Mahbub ul Hag Commission
c) Brundtland Commission d) None of these
10) LPG concept came in the year :
a) 1990 b) 1991
c) 1992 d) None of these
11) Very Low per capita income is characteristic of type of
country.
a) Developed b) Developing
c) Underdeveloped d) None of these
12) is not element of measuring human development.
a) Education b) Health
c) Life Expectancy d) None of these

Write short answers. (Any Four)

a) What is development communication?

b) Explain Environmental Journalism.

c) Write about the World Health Organization.

d) Write in detail about the Human Development Index.

e) Explain the Gandhian Theory of Development Communication.
f) Write a note on ‘Media and AIDS Awareness Campaign’.

Write Short Notes. (Any Two)

a) Role of NGO in Development

b) Panchayat Raj

c) Agriculture and Development Communication
d) Sustainable Development

Answer the following questions. (Any One)

a) Write on the topic ‘Role of Films in the Development of Society’.
OR

b) Explain the difference between growth and development.

Discuss the role of traditional media and social media in development.

12

12

12

12
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M.A. (Mass Communication) (Semester - lll) (New) (NEP CBCS)
Examination: October/November - 2025
Radio and Television Programme Production (230112302)

Day & Date: Friday, 31-10-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 12
1)  Which of the following is NOT a type of radio broadcasting?
a) SW b) FM
c) YouTube Radio d) AM
2)  Which radio format involves live interaction with the audience via calls?
a) Radio Drama b) Phone-in
c) Radio Feature d) Talk Show
3)  Which type of lighting is typically used in studio productions for high
contras?
a) High key lighting b) Low key lighting
c) Reflector lighting d) Natural lighting

4)  What is the primary function of a teleprompter in television news
anchoring?
a) To record the news broadcast
b) To display the script for the anchor
c) To control the camera angles
d) To adjust the lighting

5) Inthe radio programme production process, which stage involves
editing sound and adding effects?
a) Pre-production b) Production
c) Post-production d) Marketing

6)  Which of the following is a characteristic of a radio news bulletin?
a) A scripted conversation
b) Recorded in a studio
c) Involves live audience participation
d) Focuses on live reporting

7)  Which of the following is a type of radio transmission?

a) AM b) FM
c) SW d) All of the above
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8) Whatis HAM Radio?
a) A commercial radio broadcasting system.
b) A type of satellite radio system.
c) A non-commercial radio system used by amateurs for personal
communication and experimentation.
d) A form of digital radio transmission.

9)  Which of the following radio types allows broadcasting through satellites?
a) AM Radio b) FM Radio
c) HAM Radio d) Satellite Radio

10) Which radio broadcasting technology is primarily used for global
radio transmission?
a) AM b) FM
c) SW (Shortwave) d) Digital Audio Broadcasting

11) What does DAB stand for in the context of radio broadcasting?
a) Digital Audio Broadcasting b) Digital Audio Base
c) Direct Audio Broadcasting d) Digital Audio Bandwidth

12) Which type of radio program is broadcasted through the internet,
accessible via digital devices?

a) Satellite Radio b) Online Radio
c) AM Radio d) HAM Radio
Q.2 Write short answers. (Any Four) 12

a) Define the term "Community Radio" and explain its significance in
modern media.

b) Discuss the importance of audience feedback in radio programme
production.

c) Explain the concept of “Pre-production” in television programme
production.

d) Explain the development of radio.

e) Comment on Voice Dispatch.

f) Explain the radio sources for news

Q.3 Write Short Answers/ Short Notes. (Any Two) 12
a) Online Radio
b) Radio Studio
c) Types of radio stations
d) Common audience and special audience

Q.4 Broad Question. (Any One) 12
a) Discuss in detalil the different techniques of radio journalism, including
news gathering, writing for radio, and the role of the reporter.
OR

b) Explain the characteristics of radio media.

Q.5 Broad Question. 12
Explain the new trends in radio journalism.
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M.A. (Mass Communication) (Semester - lll) (New) (NEP CBCS)

Examination: October/November - 2025
Digital Journalism (230112303)

Day & Date: Monday, 03-11-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) First Internet used in country.
a) Japan b) China
c) England d) America
2) is credited with inventing the World Wide Web.
a) Bill Gates b) Tim Berners-Lee
c) Larry Page d) Steve jobs
3) Tweeterisa :
a) Online Magazine b) Online newspaper
c) Social Network d) None of these
4) is a sign of hashtag.
a) @ b) #
c) * d) None of these
5 Emailis tool of Public relation.
a) Electronic b) Traditional
c) Very Expensive d) Slow
6) platform is most commonly associated with professional
networking.
a) Snapchat b) Linkedin
c) Instagram d) Pinterest
7) Cyber means
a) Internet b) Television
c) News paper d) Radio
8) "Multimedia journalism" combines of the following elements.

a) Text, video, audio, and images

b) Print-only articles

c) Live TV and recorded broadcasts

d) Editorial cartoons and opinion pieces
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9) is founder of facebook.

a) Mark Zukerburg b) Bill Gets

c) John Bear d) None of these
10) is a digital journalism.

a) The practice of journalism using print media

b) The use of digital technologies for news production and distribution
c) Journalism focused on the arts and culture

d) Journalism done without human intervention

11) The term "hyperlinking" in digital journalism refers to
a) Connecting multiple digital devices
b) Providing links to related online content
c) Using hyper-speed internet connections
d) None of these

12) of the following is a key feature of digital journalism.
a) Interactivity
b) Static content
c) Exclusive focus on TV audiences
d) One-way communication

Write short answers. (Any Four) 12
a) What are the types of blog?

b) What is News Portal?

c) How can we get financial benefits from YouTube?

d) Write a detail note on 'Instagram'?

e) What are the characteristics of Information Society?

f) Write a detail note on 'World Wide Web'?

Write short notes. (Any Two) 12
a) Hashtag

b) Mobile Journalism

c) Social Media

d) Fake news

Answer the following questions. (Any One) 12
a) Explain development of Internet.

OR
b) Write about Citizen Journalism in detalil.

What is digital journalism? Discuss the challenges in front of Digital 12
Journalism.
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M.A. (Mass Communication) (Semester - IV) (New) (NEP CBCS)

Examination: October/November - 2025
Media Management (230112401)

Day & Date: Tuesday, 28-10-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Ownership pattern of Lokmat is type.
a) Chain b) Private
c) Government d) Individual
2) INS established in :

3)

4)

5)

6)

7)

8)

9)

a) 1939 b) 1960

c) 1940 d) 1980
Vividh Bharati started in .

a) 1957 b) 1936

c) 1963 d) 1875

Community Radio started in .

a) 2000 b) 2002

c) 2004 d) 1993
________invented movabile type.

a) James Austin b) Johance Gatenberg

c) William Carry d) None of these
National Readership Survey was established in )

a) 1944 b) 1974

c) 1998 d) 2000
_______Isthe latest technology of plate making in Newspapers.
a) CTP b) KBC

c) DTP d TRP

is the private radio center in Solapur.

a) Radio Gold b) Big FM

c) Radio Mirchi d) None of these
Media management is

a) Artand Science b) Science and Technology

c) Artand Fact d) None of these
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10) Who developed the principle of division of work

a) Henry Fayol b) Henry Gulick
c) Henry Clark d) Henry Taylor
11) All India Radio nominated as Aakashwani in year.
a) 3 Oct 1957 b) 5 Jan 1960
c) 1Feb1970 d) 15 Aug 1947
12) Indias first privately owned Hindi television channel is
a) ZeeTV b) Sony TV
c) ETV d) None of these
Write short answers. (Any Four) 12

a) Define what is Management and the function of Management.
b) What are the benefits of Management?

c) Discuss the responsibility of Editor in Newspaper.

d) Explain the recent trends in Broadcasting Management.

e) Explain the principles of Management.

f) Explain the importance of media convergences.

Write short notes. (Any Two) 12
a) Media Ownership

b) Types of Radio

c) Media Convergence

d) Media Management

Answer the following questions. (Any One) 12
a) Explain the Objectives of Management.
OR
b) Describe online media and compare any two online news portals
critically.
Answer the following questions. 12

Describe various department in television station and discuss about the
working of each department.
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M.A. (Mass Communication) (Semester - 1V) (New) (NEP CBCS)
Examination: October/November - 2025
Media Law and Ethics (230112402)

Day & Date: Thursday, 30-10-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Which part of the Constitution deals with Centre State relations?
a) PartIX b) Part X
c) Part Xl d) Part XIll
2)  Which Article of the Constitution provides for the Election Commission?
a) Article 320 b) Article 324
c) Article 326 d) Article 330

3) Mediais not allowed to publish proceedings of :
a) Both Houses of Parliament b) Secret sittings of the House

c) Budget Speech d) President's address

4)  The Cable Television Networks (Regulation) Act was passed in:
a) 1992 b) 1994
c) 1996 d) 1998

5)  The primary role of the Press Council of India is to:
a) License media houses
b) Regulate media pricing
c) Maintain and improve the standards of newspapers and news
agencies
d) Censor news content

6) The Working Journalists Act was enacted in:
a) 1947 b) 1955
c) 1958 d 1962

7)  The Broadcasting Code is issued by:
a) Press Council of India
b) Ministry of | & B
c) Telecom Regulatory Authority of India
d) Election Commission
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8)  Which Act governs the wages and working conditions of journalists in

India?
a) Industrial Disputes Act b) Working Journalists Act
c) Labour Code d) Employment Rights Act

9) The Joshi Committee primarily focused on
a) Self-regulation of media
b) Ownership of media houses
c) Government control on radio
d) Fake news

10) The Second Press Commission (1982) recommended the formation
of which regulatory body?
a) News Broadcasting Standards Authority
b) Press Council of India
c) Central Board of Film Certification
d) Advertising Standards Council of India

11) The Government of India proposed Digital India Act to replace:
a) Information Technology Act, 2000
b) Cyber Security Act, 2015
c) Information Broadcasting Act, 1985
d) None of these

12) The authority responsible for certifying films in India is:
a) Press Council of India
b) Central Board of Film Certification
c) Ministry of Culture
d) Film and Television Institute of India

Q.2 Write short answers. (Any Four) 12

a) Explain the role and functions of the Press Council of India (PCI).

b) What are the key features of The Drugs and Magic Remedies
[Objectionable Advertisements] Act, 19547

c) What are the special privileges accorded to Members of Parliament?
Discuss their significance.

d) Write a detail note on 'Criminal Procedure Code'.

e) Explain importance of cyber laws.

f) What are the fundamentals duties?

Q.3 Write short notes. (Any Two) 12
a) Official Secrets Act, 1923
b) Indecent Representation of Women (Prohibition) Act, 1986
c) A.K.Chanda Committee - 1964
d) Central Board of Film Certification
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Q.4 Answer the following questions. (Any One) 12
a) Describe the background, composition, and recommendations of the
Second Press Commission.
OR

b) What are the main provisions of the Right to Information Act, 20057

Q.5 What are Fundamental Rights? Explain their nature and scope with 12
examples.
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - IV) (New) (NEP CBCS)
Examination: October/November — 2025
Film Studies (230112403)

Day & Date: Saturday, 01-11-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Which invention is considered the beginning of modern cinema?
a) The phonograph b) The zoetrope
c) Cinematography d) The typewriter
2)  Which of the following is not a component of a film's sound design?
a) Music b) Dialogue
c) Camera angles d) Sound effects

3) What does the color red most commonly symbolize in film?
a) Sadness and despair b) Peace and tranquility
c) Passion, danger, or love d) Confusion and chaos

4)  What type of lighting creates strong contrasts and deep shadows?
a) High key lighting b) Low key lighting
c) Natural lighting d) Fill lighting

5) What does a low-angle shot typically signify in film?
a) Vulnerability or weakness b) Power or dominance
c) Neutral emotion d) Humor

6) One major advantage of digital flmmakingis:
a) Limited accessibility
b) High cost
c) Ease of editing and duplication
d) Dependence on film labs

7)  Which of the following platforms revolutionized digital film distribution?
a) Radio b)  Netflix
c) IMAX d) Vinyl

8) Globalization in cinema has led to:
a) Reduced diversity in storytelling.
b) Increased access to foreign films.
c) Decline in film production.
d) Strict censorship worldwide.
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9) Censorship in cinema often aims to:
a) Promote creativity
b) Regulate narrative length
c) Restrict content deemed inappropriate
d) Increase film budget

10) Which of the following is a primary function of propaganda films?

a) Entertain audiences b) Promote commercial products

c) Influence political opinions d) Showcase special effects

11) Which of the following is a feminist film theory concept?
a) Male gaze b) Montage
c) Mise-en-scene d) Auteur theory

12) Which term refers to a shot where the camera remains still but the
lens zooms in or out?
a) Tracking shot b) Pan shot
c) Zoom shot d) Dolly shot

Write short answers. (Any Four)

a) Write about a visual analysis.

b) Explain the types of films.

c) Whatis known as the Golden Era of Indian Cinema?

d) Write in detail about the editing of films.

e) What are the types of lights used in filmmaking?

f) Provide a detailed analysis of story structure, plot development, and
character development in films.

Write short notes. (Any Two)

a) Overview of Film as an Art Form
b) Significance of Parallel Cinema
c) Film Appreciation

d) Nagraj Manjule

Answer the following questions. (Any One)

12

12

12

a) Describe the various stages involved in the film-making process, from

the initial idea to the final release. Explain the role of key individuals
and how each stage contributes to the making of a successful film.
OR
b) What are the key elements of a film? Discuss each element in detail
and explain how they work together to create an engaging cinema.
Provide examples where appropriate.

Discuss in detail how cinema influences society, focusing on its social,
cultural, and political impact. Provide examples to support your answer.

12
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Set| P

M.A. (Mass Communication) (Semester - IV) (New/Old) (CBCS)
Examination: October/November - 2025
Television Journalism and Production (MA23401)

Day & Date: Tuesday, 28-10-2025
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Max. Marks: 80

Q.1 Choose the correct alternatives from the options. 16
1) InENG ‘G’ stands for :
a) Gathering b) Gadget
c) Group d) None of these
2) shot mostly used in TV news.
a) Mid Shot b) Long shot
c) Close Up Shot d) None of these
3) __ isthe part of TV studio.
a) Green Room b) Light Room
c) PCR Room d) All of these
4)  Movement of lens is known as :
a) Pan b) Zoom
c) Tilt d) None of these
5) Tarak Mehta Ka Ulta Chashmais __ type of Programme.
a) Sitcom b) Reality Show
c) Both a) and b) d) None of these
6) Discoveryis___ type of channel.
a) News b) Documentary
c) Both a) and b) d) None of these
7) is not a type of lighting use in TV programme production.
a) Low Key b) High Key
c) Back Light d) None of these
8 __ make upuse in TV news anchoring.
a) Basic Makeup b) Bridal Makeup
c) Character Makeup d) None of these
9) A series of frames means
a) Scene b) Shot
c) Angle d) None of these
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10) element is the part of economic reporting.
a) Budget b) Share Market
c) G.D.P. d) All of these
11) is the element of voice modulation.
a) Power b) Space
c) Both a) and b) d) None of these
12) organization is associated with TRP.
a) BARC b) INTAM
c) Both a) and b) d) None of these
13) is not a part of visual communication.
a) Colour b) Characters
c) Signs d) None of these
14) Story Board term used in :
a) Voice Recording b) Voice Editing
c) Shooting d) None of these
15) is not a characteristic of good script.
a) Purpose b) Complexity
c) Familiarity d) All of these
16) BR News is type of channel.
a) Local b) Regional
c) Both a) and b) d) None of these
Write Short Answers. (Any Four) 16
a) Write a short note on 'Studio Lighting'.
b) Define Visual Communication. Explain it with example.
c) Write on topic 'Importance of research in TV programme production.
d) What is the role of an Anchor in news presentation?
e) Write on a make up for Television.
f)  What are the types of studio lighting?
Answer the following questions. (Any Two) 16
a) What properties TV studio has in it?
b) Elaborate sports reporting for TV news.
c) Whatis a tripod?
d) Explain the concept of piece to camera.
Answer the following questions in detail. (Any One) 16
a) Discuss various formats of TV programmes with examples.
OR
b) What are the phases of TV programme production?
Explain the structure and functions various sections of TV studio. 16

Page 5 of 5



SLR-DW-15

Seat

No. Set| P

M.A. (Mass Communication) (83 — IV) ( 9419 /S[T) (CBCS) NIt
TR / QIR — 034
Advertising and Social Marketing (MA23402)

IR, faTi : THAR, 30-20-03Y AT T <0
de: GUINI 03:00 T 0%:00

AT 2 ?) |Wd U SfTaR 3re.
R) SAIBSIA b Yol T[0T T,

¥y Geiid felel I°Y TA fRagd Meeledn ST+ 1. %%,
{) IR weaT: 3 ——.
3 faery wrfach q) oW
®) UTIhal ) UYP
) NECC Yofey ——

) W I WA Al @) g o A T
@) IS T Bigde HUAT ) ATIDI AT

3)  ——— STERKIET JbR Bad <l fhal SR AN 1.
) W38 q) IrSBRIATA
F) TChics SECIECIES]
¥) ——— THipd IERdrEl JbR e,
31) Bael M1 ATTSa q) ERdeldl
®) TR MO Fged S) BRIDH M7 ah BRI

) faRre Scares fdhar dd=an adfi+ faRkre wofad Sfeva g o
fafdre draraedard) fawaiRd srda ——.

3) HAEH q) Tl
%) fauyor ) GRS
§) ——— SIS B .

3N STAMFITIR YHTd SThUITATS]

§) SATEAT fadhielm Wicares vl
®) 3 T 9 T

) Plerel ARl

Page 1of6



20)

%)

RR)

23)

2¥)

)

2%)

SLR-DW-15

qifipd SiTfesTel =g fotfeedr S ——.

3) P d) 00— U
@) dfTal T ) Plelel ATal
—— SIIfeRTa 3nfr fquvHEr S\d 8.

3) sfeEs nfire §) HB

@) 3 ol ) Plelel el

—— YII d I AYUERIST AR Aedd qdid b o
A el ST,

3) HHID q) R

$) greHU SRGESE

HUIHE] AT HDST AT BIVThS IRATAT?

) fauor ygw §) CEO

) e €) 3 AT § el

AT SCaad U —— AT el ST

) b q) s

®) T4l 3) AR

TS, o 3 —— 3.

) IR—TRBRI T §) A RGN eI

®) IITRIT BT DHRUMNT FeRAT S) drerel ATl
ORIl ST T JMUSATAT —— HfHT <,

31) < §) Hald d1sc

—— A IS ADICT & Uh el RET FA SfRIcard 3Tedl.
3) w0 d9) R¢o

®) 2000 S) R0

—— Jgddbal SERIANIRET ey fesmsd Hawed o
B,

) ufhe q9) fas

®) S ) dreral sl

THUHRNM qof B ——.

31) W ST s=Ac §) Wl TS HRA

%) I A ST S) Bree! el

Page 2 of 6



U

3

ux

LAY

feur forgn. (@U@l aw)
3) URTA ATDICT

q) war SR

) HhodHl

) UThad

g) IR A

3) ARgH afdred

e SR forEl. (@Ivg ]9)

3) I SRR Ul HI?

§) DA oG =S BI?

P) SR Atseran Masiage aaf o .

8) dSU UPR WK BN,

Glelld geIal AfawR SO forel. (@IvarE! ua)
3) AR ATBICTY g™ WK .
foar

q) SR Ui B 3Med”?

Glellel Y™ Afewy Sux forgl.
STfexTd AT Ura=aT TIe .

SLR-DW-15
%

&

&

&

Page 3 of 6



SLR-DW-15

Seat
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M.A. (Mass Communication) (Semester - IV) (New/Old) (CBCS)
Examination: October/November - 2025
Advertising and Social Marketing (MA23402)

Day & Date: Thursday, 30-10-2025 Max. Marks: 80
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative from the options. 16
1) The advertisement literally means
a) Special Information b) Message
c) Receiver d) Sender

2) NECC long Form :
a) National Egg Coordination Committee
b) National Egg Committee Coordination
c) National Egg Contract Company
d) None of these

3) Type of advertisement is applicable only TV or Radio.
a) Plug-in b) Advertorial
c) Gatefold d) Online
4) IS not a type of classified advertisement.
a) Lostand Found b) Missing
c) Tours and Travels d) Event and Annual Function

5) A specific coordinated advertising effort on behalf of a particular
product or service that extends for a specified period of time

a) Campaign b) Trial

c) Marketing d) Commercial
6) is motive of an Advertisement.

a) To Influence Masses b) To Promote the Sales of Product

c) Bothaandb d) None of these
7) Classified Advertisement are always written :

a) In Bracket b) In 10-12 Para

c) Inside a Box d) None of these
8) was the father of Advertising and Marketing.

a) David Ogilvy b) Marconi

c) lvey Lee d) None of these
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9) social network is considered the most popular for business-to-
business marketing.
a) Facebook b) Orkut
c) WhatsApp d) LinkedIn
10) In Company who should own the social marketing plan
a) Head of Marketing b) CEO
c) President d) Bothaandb
11) Social networks are organized primarily around
a) People b) Brands
c) Discussions d) Interests

12) NGO stand for :
a) Non-Government Organization
b) New Government Organization
c) News Gathering Organization
d) None of these

13) The higher number of pixels gives us a image.
a) Better b) Worst
c) Smaller d) None of these
14) Social marketing came into being as a separate discipline in
a) 1970 b) 1980
c) 2000 d) 2022
15) designers most often work in specialize design service such
as advertising.
a) Graphic b) Symbol
c) Brand d) None of these

16) FSI full form :

a) Free Standing Insert b) Free Stand Forum
c) Fresh Social Internet d) None of these
Q.2 Write Short Answers. (Any Four) 16

a) Postal Marketing

b) Service Advertisement
c) Conceptualization

d) Graphics

e) Market research

f) Media characteristics

Q.3 Answer the following questions. (Any Two) 16
a) What is product advertisement?
b) What is copy writing?
c) Discuss the selection of model in advertising.
d) Explain the types of brands.
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Q.4 Answer the following questions in detail. (Any One)
a) Explain the importance of Social Marketing.
OR
b) What are advertising appeals.

Q.5 Answer the following question in detail.
Explain the steps of an advertising campaign.
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M.A. (Mass Communication) (Semester - IV) (New/Old) (CBCS)
Examination: October/November - 2025
Media Law and Ethics (MA23403)

Day & Date: Saturday, 01-11-2025 Max. Marks: 80
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 16
1) PTI, UNI and other news agencies were closed during :
a) Emergency b) Second World War
c) Freedom struggle d) None of these
2) Cable Television Regulation Act was enacted in
a) Year 2000 b) Year 2005
c) Year 1995 d) None of these
3) _ article of Indian constitution deals with abolition of untouchability.
a) Article 18 b) Article 17
c) Article 19 d) None of these
4)  Majethia wage board was constituted for in the year 2007 for
a) PR Professional b) Ad Agency Workers
c) Working Journalists d) None of these
5 _ Fundamental Rights are there in India at present.
a) Five b) Six
c) Seven d) None of these
6) Bennett and Colman Company has challenged In Supreme
Court.
a) Working Journalist Act b) Essential Commodities Act
c) Price & Page Schedule Act d) None of these
7) ___ types of Emergencies have been visualized in the Constitution
of India.
a) Three b) Six
c) Four d) None of these

8) The proclamation of emergency can be made under
a) Article 221 b) Article 252
c) Article 105 d) None of these
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9) Right to information act came into force in

a) 2000 b) 2010
c) 2005 d) None of these
10) The Constituent Assembly of India adopted the Constitution of India,
on :
a) 26 November 1949 b) 26 January 1950
c) 26 December 1950 d) None of these
11) At the time of commencement Indian constitution was divided in
parts.
a) Twenty b) Twenty two
c) Twenty five d) None of these
12) The law for working journalists has been passed in the year
a) Year 1953 b) Year 1957
c) Year 1955 d) None of these
13) The freedom of expression is guaranteed under of Indian
Constitution.
a) Article 21 b) Article 71
c) Article 19 d) None of these
14) Contempt of Court act was enacted for the first time in the year.
a) Year 1923 b) Year 1920
c) Year 1914 d) None of these
15) Certification of films came under act.

a) Cinematography Act 1952 b) Cinematography Act 1950
c) Cinematography Act 1955 d) None of these

16) Prasar Bharati Act was implemented from

a) Year 1997 b) Year 1995
c) Year 1990 d) None of these
Q.2 Write short answer. (Any Four) 16

a) What is working journalist?

b) Explain importance of cyber laws.

c) Write history of media laws.

d) With the help of some important cases describe the contempt of
Court Act.

e) Throw light on first press commission.

f)  Write short note on 'Copy Right'.

Q.3 Answer the following questions. (Any Two) 16
a) Discuss the silent features Right to Information Act 20057
b) Write a detail note on 'Central Board of Film Certification’.
c) Throw light on the official secrets act 1923.
d) What are the rules regarding the broadcasting of advertisement?
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Q.4 Answer the following questions in detail. (Any One) 16
a) Write a detail note on 'History of Creation of the Constitution of India'.
OR

b) What are the provisions of Indecent Representation of Women
(Prohibition) Act 19867

Q.5 Answer the following questions in detail. 16
What is the significance of fundamental rights?
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No. Set| P

M.A. (Mass Communication) (Semester - IV) (New/Old) (CBCS)
Examination: October/November - 2025
Online Journalism and Social Media Management (MA23407)

Day & Date: Tuesday, 04-11-2025 Max. Marks: 80
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 16
1)  Which of the following is a social networking app?
a) Koo b) Daily Sakal
c) ABP Maza d) Mozilla Firefox
2) Feedbackis ___ in Digital Communication.
a) Immediate b) Delayed and indirect
c) Direct d) Instant and sharp

3) A homepage is
a) An index of encyclopedia articles
b) Where all internet data is stored
c) Required for access to the internet
d) The first page of a website

4)  What is Sam Pitroda related to?

a) Movies b) Politics
c) Telecommunications d) None of these
5)  Who started the first e-newspaper in India?
a) Indian Express b) Time of India
c) The Hindu d) None of these
6) Who was the current Union Minister of Information and Broadcasting?
a) Narendra Modi b) Sardar Vallabhbhai Patel
c) Prakash Javadekar d) Anurag Thakur
7)  ‘Cyberspace’ is related to which of the following?
a) Crime b) Politics
c) World Wide Web d) Mobile
8) WikiLeaks is an example of what?
a) Investigative journalism b) Development journalism
c) Yellow journalism d) Crime journalism
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9)  Which of the following is also known as a micro-blogging site?

a) Facebook b) Twitter

c) Koo d) All of these
10) Which of these scams has come to light?

a) 2-G spectrum b) 3-G spectrum

c) 4-G spectrum d) 5-G spectrum
11) Which of the following is a search engine?

a) WhatsApp b) Facebook

c) Google Chrome d) Nokia

12) What is Live streaming?
a) Broadcast via the Internet b) Broadcast via video

c) Video editing d) None of these
13) When was Facebook founded?
a) 4 February 2004 b) 10 January 2014
c) 1 March 1999 d) None of these
14) Who is the current Executive Director of Facebook?
a) Mark Zuckerberg b) Karl Marx
c) Donald Trump d) None of these
15) Which of the following is an example of Media Convergence?
a) Radio b) Newspaper
c) Smartphone d) None of these

16) Who is the founder of Twitter?

a) Jack Dorsey b) Donald Trump
c) Mark Zuckerberg d) None of the above
Q.2 Write short answers. (Any Four) 16
a) Social Media
b) Blogging
c) OTT

d) Media Convergence
e) Mobile Communication
f)  News Flow

Q.3 Answer the following question. (Any Two) 16
a) Discuss the importance of content planning in digital journalism.
b) Trace the essential skills to a reporter in digital age?
c) Explain the concept of Media Convergence.
d) Write the origin and development of internet.
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Answer the following questions in detail. (Any One) 16
a) What is freedom of speech and expression? Discuss in detail whether
it is abused through Social Media.
OR

b) Explain the nature and importance of citizen journalism.

Answer the following questions in detail. 16

Discuss whether the goals of information, education and entertainment are
achieved through digital journalism.
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