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Seat
No. Set| P
M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: March/April — 2025
Principles of Mass Communication (230112101)
Day & Date: Thursday, 15-05-2025 Max. Marks: 60

Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternative. 12
1)  Which of the following is a primary function of communication?
a) To entertain
b) To inform, influence, and entertain
c) To confuse the audience
d) To create noise in the environment

2) What is the process of communication?
a) Only transmitting a message
b) Encoding, transmitting, and decoding a message
c) Listening to a message
d) The creation of content in various formats

3)  Which of the following best defines verbal communication?
a) Communication through body language
b) Communication using spoken or written words
c) Communication through non-verbal cues
d) Communication through gestures only

4)  Which of the following is NOT an example of non-verbal communication?
a) Eye contact b) Hand gestures
c) Written letters d) Facial expressions

5) In which type of communication is the message shared between two
or more people directly?
a) Intrapersonal communication
b) Mass communication
c) Interpersonal communication
d) Small group communication
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6) Which of the following refers to communication that happens within
oneself?
a) Interpersonal communication
b) Intrapersonal communication
c) Mass communication
d) Small group communication

7)  Small group communication involves:
a) Communication between a large group of people through a
single medium
b) Communication between a few people with a shared goal
c) Communication in a broadcasted format
d) Communication within an individual's thoughts

8)  Which of the following is a type of mass communication?
a) Telephone conversation b) Television broadcast
c) Group discussion d) Private email

9)  Which of the following is NOT a characteristic of mass communication?
a) Aimed at a large audience
b) Uses one-to-one communication
c) Can be mediated by various channels (TV, radio, internet)
d) Involves a public medium of communication

10) The “noise” in the communication process refers to:
a) The receiver's emotional state
b) The physical sound heard during communication
c) Any interference that distorts the message
d) The message being transmitted

11) Which of the following theories argues that media should be
controlled by the state to serve the interest of the ruling authority?
a) Libertarian Theory b) Authoritarian Theory
c) Social Responsibility Theory d) Development Media Theory

12) Which communication theory emphasizes that media should be free
from government interference and serve as a marketplace of ideas
for democracy?

a) Authoritarian Theory b) Socialistic Theory
c) Libertarian Theory d) Social Responsibility Theory
Q.2 Write short answers. (Any Four) 12

1) Explain the concept of Communication and the importance of
Communication.

2) Explain the types of communication.

3) What are basic elements of effective communication?

4) Discuss the verbal and non-verbal communication.

5) Explain the two step flow theory.

6) Explain the function of Mass Communication.
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Q.3 Write Short Answers/ Short notes. (Any Two) 12
1) Aristotle Model
2) Lasswell Model
3) Cultivation Theory
4) Newcomb Model

Q.4 Write the detail answer. (Any One) 12
a) What is the scope of mass communication in modern society?
OR
b) Discuss the barriers of Communication.

Q.5 Explain the principles of Mass Communication. 12
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Set| P

M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: March/April — 2025
Theory Reporting & Editing (230112102)

Day & Date: Saturday, 17-May-2025
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.

Q.1 Select the correct alternative.

1)

2)

3)

4)

5)

6)

7)

8)

a)

c)

iIs known as stringer.
Part Time Reporter b)
Sub Editor d)

Max. Marks: 60

2) Figures to the right indicate full marks.

12

Full Time Reporter
District Representative

Instructions about rules, punctuation, typography, used in preparing
news are given in

Style Book
None of these

Soft News
None of these

QuarkXpress
None of these

Five
Seven

Desktop Publishing
None of these

Political
Crime

News Editor

a) Media Laws b)
c) Assignment Diary d)
is not a type of news.
a) Hard News b)
c) Human Interest News d)
IS not a pagination software.
a) In Design b)
c) Edius d)
How many W's are in ideal news?

a) Six b)
c) Three d)
is the long form of DTP.

a) Desktop Printing b)
c) Desktop Painting d)

news are based on details specified in FIR.
a) Financial b)
c) Cultural d)
Content on editorial page planned by
a) Editor b)
c) Associate Editor d)

Reporter
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Q.3

Q.4

Q.5
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9) is the line showing the reporters name at the beginning of a
news.
a) By Line b) Printline
c) Sky Line d) Dead Line
10) is not a type of an editorial writing.
a) Criticizing b) Persuading
c) Fearful d) Praising
11) Syndicated material received from
a) News Agency b) Public Relation Agency
c) Advertising Agency d) None of these
12) Generally, letters to editor printed on page.
a) First b) Editorial
c) Regional d) Last

Write short answers. (Any Four)

1) What are the characteristics of the Language of Newspaper?
2) Explain the structure of Feature Agency.

3) Write about the TV Programme Review.

4)  Write in detail about Environment Journalism.

5) What are the types of Interviews?

6) Write a note on 'Editorial Article'.

Write Short Notes. (Any Two)
1) Use of Right to Information
2) Crime News Reporting

3) Op-Ed Page

4) Concept of News

Write the detail answer. (Any One)

a) What are the responsibilities of News Editor?
OR

b) Explain the layout of the Newspaper.

Write the detail answer.

Explain the structure of the editorial department with roles and
responsibilities of personnel.

12

12

12

12
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M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCS)
Examination: March/April - 2025
Theory Print Media (230112103)

Day & Date: Monday, 19-05-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) Who is considered the “Father of Indian Press” for starting the first
Indian newspaper, Bengal Gazette?
a) James Augustus Hickey b) Raja Ram Mohan Roy
c) Surendranath Banerjee d) Mahatma Gandhi

2)  Which of the following newspapers was launched by Lokmanya Tilak
to promote the cause of Indian nationalism?
a) The Hindustan Times b) Kesari
c) Indian National Herald d) The Bombay Chronicle

3) Who among the following played a major role in launching ‘The
Indian Mirror’, a significant newspaper in British India?
a) Surendranath Banerjee b) Mahatma Gandhi
c) Abul Kalam Azad d) Benjamin Horniman

4)  Which of the following newspapers was edited by Benjamin
Horniman, who actively supported the Indian freedom struggle?
a) The Tribune b) The Bombay Chronicle
c) The Hindu d) Kesar

5) Raja Ram Mohan Roy is known for his contribution to the press.
Which of the following is the name of the publication he started?
a) The Hindu b) Sambad Kaumudi
c) Indian Opinion d) New India

6) Which of the following leaders launched the newspaper “Young
India’, which played an important role in India’s freedom struggle?
a) Lala Lajpat Rai b) Mahatma Gandhi
c) Pandit Jawaharlal Nehru d) Abul Kalam Azad

7) The Bengal Gazette, India’s first newspaper, was founded in 1780.
Who was its founder?
a) Raja Ram Mohan Roy b) James Augustus Hickey
c) Surendranath Banerjee d) Abul Kalam Azad
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8)  Which of the following national leaders was associated with the
publication The Tribune?
a) Lala Lajpat Rai b) Lokmanya Tilak
c) S. Sadanand d) Robert Knight

9)  Which prominent leader started The Hindu, one of the oldest
newspapers in India?
a) Raja Ram Mohan Roy b) Gopal Krishna Gokhale
c) Kasturi Ranga d) Surendranath Banerjee

10) Who among the following leaders was known for his association with
the newspaper Indian Opinion in South Africa, which became a
significant platform for Gandhian ideas?

a) Lala Lajpat Rai b) Pandit Jawaharlal Nehru
c) Mahatma Gandhi d) Abul Kalam Azad

11) Which of the following newspapers was actively involved in criticizing
British policies and supporting the Indian freedom movement, under
the leadership of Robert Knight?

a) The Hindu b) The Bombay Chronicle
c) Kesari d) Young India

12) Who among the following is known for his journalistic work with the
publication Pratap and was a strong advocate for the rights of the
common people?

a) Ganesh Shankar Vidyarthi b) Lala Lajpat Rai
c) Benjamin Horniman d) S. Sadanand

Q.2 Write short answers. (Any Four) 12

1) Explain the contribution of Lokmanya Tilak in Newspaper.

2) Describe the role of Dalit newspapers in the social reform movements
of Maharashtra.

3) What are the challenges faced by the Small Indian press?

4) Discuss the contribution of Mahatma Gandhi and its impact on the
freedom movement.

5) Discuss the new trends in Marathi newspaper production.

6) Explain the role of editor in newspaper production and its role in
enhancing newspaper.

Q.3 Write short notes. (Any Two) 12
1) Bal Shastri Jambhekar
2) Sakal

3) Satyashodhak Press
4) Newspaper Production
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Q.4 Write the detail answer. (Any One) 12
1) Explain the 19" Century Marathi Journalism.
OR
2) Explain the characteristics of Marathi Darpan Newspaper.

Q.5 Write the detail answer. 12

Explain the printing processes used in newspaper production, with a
special focus on the principles of design and the importance of page layout
in enhancing readability.
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No.

Set| P

M.A. (Mass Communication) (Semester - I) (New) (NEP CBCYS)

Examination: March/April - 2025
RM Communication Research (230112105)

Day & Date: Saturday, 24-05-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12

1)

2)

3)

4)

5)

6)

Which of the following research methods involves collecting data
through direct observation?

a) Survey b) Experiment

c) Content analysis d) Ethnography

Which of the following theories suggests that people are motivated to
communicate based on their needs and desires?

a) Uses and Gratifications Theory

b) Social Learning Theory

c) Agenda-Setting Theory

d) Cognitive Dissonance Theory

Which of the following statistical tests is used to determine the
relationship between two continuous variables?

a) T-test b) ANOVA

c) Regression analysis d) Chi-square test

What is the primary principle of research ethics that involves
protecting the rights and welfare of research participants?
a) Informed consent b) Confidentiality
c) Anonymity d) Beneficence

Which of the following research methods involves studying a
phenomenon in its natural setting?

a) Experimental method b) Survey method

c) Case study method d) Ethnographic method

Which of the following is an example of a research application in print
media?
a) Conducting a survey to understand reader preference
b) Analyzing the content of newspapers to understand media bias
c) Using focus groups to test the effectiveness of advertisements
d) All of the above
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7)  Which of the following is an example of a research application in
electronic media?
a) Analyzing website traffic to understand user behavior
b) Conducting a survey to understand viewer preferences for TV
shows
c) Using social media analytics to understand public opinion
d) All of the above

8) What type of research design involves manipulating one or more
independent variables to observe their effect on a dependent
variable?

a) Experimental design

b) Quasi-experimental design
c) Survey design

d) Case study design

9) What type of data collection method involves engaging in in-depth,
one-on-one conversations with participants?
a) Interview b) Focus group
c) Survey d) Observation

Which of the following data analysis methods involves examining the

10) meaning and interpretation of text data?
a) Content analysis b) Discourse analysis
c) Thematic analysis d) Sentiment analysis

What type of data analysis method involves using statistical

11) techniques to identify patterns and relationships in numerical data?
a) Descriptive statistics b) Inferential statistics
c) Content analysis d) Discourse analysis

12) Which of the following research paradigms emphasizes the
importance of understanding the social and cultural context in which
communication takes place?

a) Positivist paradigm b) interpretive paradigm
c) Critical paradigm d) Postmodern paradigm
Q.2 Write short answers. (Any Four) 12

1) Explain the difference between basic and applied research.
2) Discuss the research applications in media.

3) Explain the importance of research in advertising.

4) Explain the importance of survey method.

5) What is research Methodology?

6) Discuss the importance of media research.

Q.3 Write Short Answers/Short Notes. (Any Two) 12
1) Case study
2) Content analysis
3) Report writing
4) Research design
Page 5 of 6
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Q.4 Answer any one of the following questions. 12
1) Explain the source of data collection.
OR

2) Explain the types of hypotheses.

Q.5 Explain the importances of sampling techniques. 12
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Seat

No. Set| P

M.A (Semester - II) (New) (NEP CBCS) Examination: March/April - 2025
Electronic Media (Radio & TV) (230112201)

Day & Date: Wednesday, 14-05-2025 Max. Marks: 60
Time: 11:00 PM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Multiple choice questions 12
1) What is interactivity?
a) Acceptance and response b) Network
c) Broken communication d) None of these
2) What is the full form of T.R.P.?
a) Television Rating Points b) Television Rating Program
c) Television rating process d) None of these

3) What is the full form of TRAI?
a) Telecom Rules and Instructions
b) Telecommunication Regulatory Authority of India
c) Trial roll and index
d) Telephone Rural Authority of India

4)  Which of the following is a reality show on TV?
a) Kahataron ke khiladi b) Kaun Banega Karodpati
c) Big Boss d) All of the above

5) Gyanwani radio station belongs to which university?
a) Savitribai Fule University of Pune
b) University of Mumbai
c) Indira Gandhi National Open University
d) None of these

6)  Which of the following can be a grammatical component of the
atmosphere?
a) Word pronunciation, silence, tone regulation
b) Beauty, costume
c) Nabhonatya, metaphor
d) None of these

7)  What is the motto of Doordarshan?
a) Satyam Shivam Sundaram
b) Raha Ek Paul Pudhe
c) Bahujan Hitaya Bahujan Sukhaya
d) None of these
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Q.3

Q.4

Q.5

SLR-VW-5

8) ‘Ailltir-Pailtir is a Radio program for which of the following?

a) For senior citizens b) For Youth
c) Children d) None of these
9) What is Amin Sayani related to?
a) Radio Anchor b) Newspaper
c) The film d) None of these
10) Which was the first Indian private satellite channel?
a) M News b) Zee TV D
c) Jai Maharashtra d) None of these
11) Which program allows for immediate audience participation?
a) Internal Communication b) Phone-in-Program
c) Participatory Programs d) None of these
12) What is the name of the radio of Savitribai Phule Pune University?
a) Pune Radio b) Vidyavani Radio
c) Must Radio d) None of these

Write short answers. (Any Four)
1) Mandesh Tarang Vahini

2) Web Radio

3) Visualization

4) Debate Show

5 F.M.

6) Target audience

Answer the following questions. (Any Two)

1) Write the criteria for selection of news for AIR?

2) Write a brief description of the SITE project?

3) Write the skills required for Television Journalism?

4) Write the responsibilities of input and output head in news channel?

Answer the following questions in details (Any one)
a) Explain the importance of Radio in Mass Communication by
describing its characteristics?
OR
b) What is Audio-Visual Communication? Write its importance in
television journalism?

Answer the following questions
What is Community Radio? Write the features in detail with examples.

12

12

12

12
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - 1) (New) (NEP CBCYS)
Examination: March/April - 2025
Advertising and Branding (230112202)

Day & Date: Friday, 16-05-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) Personalities used to endorse a brand is called
a) BrandImage b) Brand Ambassador
c) Brand Equity d) None of these
2) Nowadays the fastest growing medium of advertising is
a) Social media b) Television
c) Magazine d) None of These
3) Advertisement of member of the legislative assembleis _ kind of
advertisement.
a) Political b) Educational
c) Social d) None of these
4)  Advertising is affected by forces.
a) Economic b) Social
c) Technical d) All of these
5) Low production cost is involved in .
a) Newspaper Ad b) TV Ad
c) Radio Ad d) None of These
6) Consumer Complaint Council is part of organization.
a) PIB b) ASCI
c) AAA d) None of These
7) involves in branding.
a) Logo b) Design
c) Name d) All of these
8) ___ isnotthe traditional media of advertising.
a) Internet b) News Paper
c) Radio d) None of these
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Q.2

Q.3

Q.4

Q.5

9) ASCI was established in year.
a) 1985 b) 1986
c) 1988 d) None of These
10) Creative director is part of department of AD agency.
a) Marketing b) Production Department
c) Management d) None of these
11) is not element of an advertisement.
a) Title b) Body Copy
c) Bothaandb d) None of these
12) The AIDA formula was popularized by :
a) E.K. Strong b) William Stanton
c) Peter Drucker d) None of These

Write short answers. (Any Four)

1) Write about advertising council of India.
2) What is advocacy advertising?

3) Write short note on 'AIDA Model'.

4) What is target audience?

5) Explain active participants in advertising.
6) What are the benefits of advertising?

Write short notes. (Any Two)

1) Advertising Agencies Association of India
2) History of Advertising

3) Marketing Mix

4) Advertising Campaign

Write the detail answer. (Any One)
1) What are the types of advertisement?

OR
2) Give details of various media use for advertisement.

Write the detail answer.
Explain Maslow's theory of consumer behavior.
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Seat
NG Set| P
M.A. (Mass Communication) (Semester - Il) (New) (NEP CBCS)
Examination: March/April - 2025
Public Relations & Corporate Communication (230112203)
Day & Date: Tuesday, 20-05-2025 Max. Marks: 60

Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) First used the term Public Relations Council for public relations.
a) Edward L. Bernaz b) Shannon Vivar
c) Laswell d) None of these

2)  Public relations in India started after
a) After World War II b) After the World War |
c) After gaining independence d) None of these

3) Do good and say good is the motto of

a) Public relations b) Corporate

c) Communication d) None of these
4)  The word corporate is derived from the original Latin

a) Corpus b) Body

c) Form d) None of these
5) concept of corporate communication came into existence in

the decade.

a) 1970 b) 1950

c) 1092 d) None of these
6) Public Relations Society of India established in

a) 1958 b) 2004

c) 1970 d) None of these
7)  Public Relation is communication process.

a) Strategic b) One-way

c) Two-way d) Random
8) Floodis type of crisis

a) Natural b) Man-made

c) Financial d) Technological

9) PR advertising is also known as :
a) Professional Advertisement b) Media advertising
c) Institutional advertising d) None of these
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Q.2

Q.3

Q.4

Q.5

10) CSR stands for
a) Communication Social Responsibility
b) Corporate Social Responsibility
c) Common Survey Report
d) none of these

11) Any paid form of non-personal presentation is

a) Advertisement b) Propaganda

c) Publicity d) None of these
12) The consumer trust in a brand is known as :

a) Brand loyalty b) Brand equity

c) Brand d) None of these

Write short answers. (Any Four)

1) Discuss the importance of the Public Relations.

2) Comment on the Political Public Relations.

3) State the importance of Management communication.
4) Explain the concept of Brand.

5) What to do for good community contact?

6) Intensify public relations activities.

Write short notes. (Any Two)

1) Types of Disaster.

2) Corporate Advertisement.

3) Functions of Opinion Leader.
4) Press Briefings.

Write the detail answers. (Any One)
a) Discuss the functions of Corporate Communication.

OR
b) Explain the important tools of Corporate Communication

Write the detail answer.
Explain the important element of Corporate Communication.
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Seat
No. Set| P
M.A. (Mass Communication) (Semester - Ill) (New) (NEP CBCS)
Examination: March/April — 2025
Development Communication (230112301)
Day & Date: Thursday, 15-05-2025 Max. Marks: 60

Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Multiple Choice Questions. 12
1) Panchayati Raj Institutions has percent reservation for women.
a) 40% b) 60%
c) 50% d) None of these
2) World Health Organization's headquarter is located at
a) USA b) UK
c) Japan d) None of these
3) LPG concept came in the year :
a) 1990 b) 1991
c) 1992 d) None of these
4) is a element of measuring human development.
a) Education b) Health
c) Life Expectancy d) All of these
5) In a diffusion of innovation model, are known as very late
adopters and slow learners.
a) Late Adopters b) Early Adopters
c) Slow Learners d) Laggards
6) In year did the word ‘sustainable development’ come into
existence.
a) 1987 b) 2000
c) 1990 d) None of these
7)  UNICEF is established in year.
a) 1945 b) 1946
c) 1944 d) None of these
8) is the long form of GNP.
a) Gross National Product b) Gross Net Product
c) Gross National Progress d) None of These
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Q.2

Q.3

Q.4

Q.5

SLR-VW-8

9) Mehboob Ul Haqq is citizen of country.
a) Pakistan b) Afghanistan
c) India d) Iran
10) Norway is type of country.
a) Developed b) Developing
c) Undeveloped d) None of These
11) Who is known as father of panchayat raj in India?
a) Mahatma Gandhi b) Balwant Rai Mehta
c) Lord Ripon d) None of the above
12) satellite was used to broadcast programs during SITE project.
a) ATS-6 b) ATS-10
c) CMS-01 d) None of these

Write short answers. (Any Four)

1) What is participatory development?

2) Explain Health Journalism.

3) Write about the United Nations (UN).

4) Write in detail about Human Development.

5) Explain the Green Revolution and Agriculture Development Theory.
6) Write a note on ‘Cinema and Development Communication’.

Write Short Notes. (Any Two)

1) Characteristics of Under Developed Countries
2) Developmental Issues in India

3) Community Radio

4) Evert Rogers and Development Communication

Answer the following questions. (Any One)
a) Explain the case study of Agrowon and development communication.

OR
b) Explain the Diffusion of Innovation Theory of Evert Rogers.

Discuss the role of Newspapers and Digital Media in development.
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Seat

NG Set| P

M.A. (Mass Communication) (Semester - Ill) (New) (NEP CBCS)
Examination: March/April — 2025
Radio and Television Programme Production (230112302)

Day & Date: Saturday, 17-May-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Which of the following is a type of radio transmission?
a) AM b) FM
c) SW d) All of the above

2) Whatis HAM Radio?
a) A commercial radio broadcasting system.
b) A type of satellite radio system.
c) A non-commercial radio system used by amateurs for personal
communication and experimentation.
d) A form of digital radio transmission.

3)  Which of the following radio types allows broadcasting through

satellites?
a) AM Radio b) FM Radio
c) HAM Radio d) Satellite Radio

4)  Which radio broadcasting technology is primarily used for global
radio transmission?
a) AM b) FM
c) SW (Shortwave) d) Digital Audio Broadcasting

5)  What does DAB stand for in the context of radio broadcasting?
a) Digital Audio Broadcasting b) Digital Audio Base
c) Direct Audio Broadcasting d) Digital Audio Bandwidth

6)  Which type of radio program is broadcasted through the internet,
accessible via digital devices?
a) Satellite Radio b) Online Radio
c) AM Radio d) HAM Radio

7)  Which of the following is NOT typically a part of the radio program
production process?
a) Pre-production
b) Post-production
c) Pre-recording
d) Production
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8) What is the first stage of radio program production?
a) Production b) Pre-production
c) Post-production d) Sound Editing
9)  Which of the following is a key task in the post-production phase of
radio program production?
a) Writing the script b) Recording the voice
c) Editing the audio d) Conceptualizing the program
10) Which software is commonly used for sound editing in radio
production?
a) Photoshop b) Adobe Audition
c) Microsoft Word d) Excel
11) What is the primary purpose of marketing radio programs?
a) Toincrease the visibility of the station's brand and attract
listeners.
b) To sell radio equipment to listeners.
c) To promote the technical aspects of radio broadcasting.
d) To create political awareness
12) Which of the following is a way radio programs are monetized?
a) Through selling radio equipment
b) Through advertisements and sponsorships
c) By hosting live events only
d) Through listener donations alone
Write short answers. (Any Four) 12
1) Explain the functions of radio studio.
2) Discuss on the radio Voice Training.
3) Write about radio news production.
4) Explain the development of radio.
5) Comment on Voice Dispatch
6) Explain the radio sources for news.
Write Short Notes. (Any Two) 12
1) Process of feature production for audio media
2) Common audience and special audience
3) Types of radio stations
4) Radio studio
Write the detail answer. (Any One) 12
a) Explain the different stages of the radio program production.
OR
b) Explain the characteristics of radio media.
Write the detail answer. 12

Explain the writing for radio is different than the writing for print.
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - lll) (New) (NEP CBCYS)
Examination: March/April - 2025
Digital Journalism (230112303)

Day & Date: Monday, 19-05-2025 Max. Marks: 60
Time: 11:00 AM To 01:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12

1) Is credited with inventing the World Wide Web.
a) Bill Gates b) Tim Berners-Lee
c) Larry Page d) Steve Jobs

2) of the following is not a web browser.
a) Mozilla Firefox b) Google Chrome
c) Microsoft Edge d) None of these

3) Is the challenge in front of the information society.
a) Digital Divide b) Fake News
c) Bothaandb d) None of these

4) Is the category of news on a news portal.
a) Political b) Sports
c) Entertainment d) All of these

5) SEO stands for
a) Social Engagement Optimization
b) Search Engine Optimization
c) Smart Editorial Options
d) Strategic E-Journalism Optimization

6) Is a sign of hashtag.

a @ b) #

c) * d) None of these
7)  You Tube started in year.

a) 2005 b) 2010

c) 2007 d) None of these

8) The term “hyperlinking” in digital journalism refers to
a) Connecting multiple digital devices
b) Providing link to related online content
c) Using hyper-speed internet connections
d) None of these
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of the following is a disadvantage of digital journalism

compared to traditional journalism.

a)
b)
C)
d)

Lack of timeliness

Overwhelming information overload for audiences
Low audience engagement

None of these

10) Citizen journalism is primarily enabled by

a)
b)
C)
d)

11)
a)
b)
C)
d)

12)
a)
b)
c)
d)

Government regulations

Social media platforms and mobile technology
Television broadcasts

None of these

of the following is a key feature of digital journalism.

interactivity

Static content

Exclusive focus on TV audiences
One-way communication

Is the tool of audience measurement on digital platform.
Sprout Social
Google Analytics
Hootsuite
All of these

Write short answers. (Any Four) 12
1) What are the characteristics of Information Society?

2) What ae the new trends in digital platforms?

3) What is Hashtag? Give details about its uses.

4) Write a detail note on ‘Instagram’.

5) What are the benefits of digital communication?

6) Discuss the challenges in Mobile Journalism.

Write Short Notes. (Any Two) 12
1) Concept of Digital Journalism
2) You Tube

3) Fake News
4) Social Media Marketing

Answer any one of the following questions. 12
1) Whatis News Portal? Explain its structure.

OR

2) Explain the Types of Social Media and state its importance.

Explain growth and development of Internet. 12
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Seat

NO. Set| P

M.A. (Mass Communication) (Semester - 1ll) (Old) (CBCS) Examination:
March/April - 2025
Corporate Communication and Event Management (MA23301)

Day & Date: Thursday, 15-05-2025 Max. Marks: 80
Time: 11:00 AM To 02:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Multiple Choice Questions. 16
1)  Which of these is not a function of corporate communication?
a) Crisis management b) Policy enforcement
c) Building reputation d) Branding
2)  Which of the following is an external public?
a) Employees b) Vendors
c) Managers d) HRteam

3) Corporate image is primarily built through:
a) Legal proceedings
b) Internal meetings
c) Communication and public perception
d) Product pricing

4) A PR communication plan starts with:
a) Launching campaigns b) Evaluating outcomes
c) Scanning the environment d) Buying ad space

5) Lobbying is useful for:
a) Avoiding taxes b) Influencing policy decisions
c) Promoting entertainment d) Marketing

6) Media relations is concerned with:
a) Managing content for websites
b) Dealing with shareholders
c) Building positive media coverage
d) Filing taxes

7)  Corporate reputation management involves:
a) Only internal communication
b) Reacting to social media
c) Consistent external messaging
d) Product redesign
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8) Whatis CSR?
a) Customer social Rights
b) Company Services Regulation
c) Corporate Social Responsibility
d) Communication Service Role
9)  Which one is not a stakeholder in corporate communication?
a) Government b) Competitors
c) Customers d) Investors
10) The mostimportant step before starting an event is:
a) Decorating b) Creating a playlist
c) Knowing client needs d) Sending invites
11) Which of the following is an element of corporate advertising?
a) Eventfood b) Product manuals
c) Image promotion d) Employee ID cards
12) Investor relations are concerned with:
a) Retail sales b) Informing shareholders
c) Eventbookings d) None
13) What is not the role of an event manager?
a) Scheduling b) Creating legal contracts
c) Coordinating logistics d) Budget management
14) What is meant by "public opinion"?
a) Views of the management
b) Laws made by the government
c) General perception held by the masses
d) Employee reviews
15) One key element of a multimedia campaign is:
a) Media censorship b) Social media usage
c) HR meetings d) Employee reviews
16) "Getting to know your client” is important because:
a) It helps skip planning b) Avoids communication
c) Helps tailor the event d) Makes budgeting easier
Write short answers. (Any Four) 16
1) Explain corporate image with an example.
2) What are the steps to implement a PR plan?
3) What is meant by public opinion and how is it managed?
4)  State the role of communication in investor relations.
5) What is corporate advertising?
6) Define event planning and its importance.
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Q.3 Write short answers. (Any Two) 16
1) What is the importance of designing communication strategies for
different publics?
2) Explain the concept and steps in corporate reputation
management?
3) Describe the process of organizing a corporate event?
4)  Write short notes on: a) Media relations b) Government PR

Q.4 Write the details answer. (Any One) 16
1)  Write in detail about the scope, need, and functions of corporate
communication.

OR
2) Discuss the key functions and skills required of a professional event
planner
Q.5 Write the detail answer. 16

Draft a corporate communication strategy for a company launching a new
eco-friendly product in the market.
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Seat
No.

Set| P

M.A. (Mass Communication) (Semester - Ill) (Old) (CBCS) Examination:

March/April — 2025
Development Communication (MA23302)

Day & Date: Saturday, 17-May-2025 Max. Marks: 80
Time: 11:00 AM To 02:00 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 16
1) Who is considered as the mother of development communication?
a) Nora Quebral b) Kathrine Watson
c) Camille Lawson d) Sucheta Dalal
2) ___ isthe developing country.
a) Sudan b) America
c) Afghanistan d) None of these
3)  Who has written 'Communication for Development: Theory and
Practice for Empowerment and Social Justice'?
a) Marshall McLuhan
b) Wilbur Schramm
c) Srinivas Melkote and Leslie Steeves
d) Everett Rogers
4)  Mehboob Ul Haqq is citizen of country.
a) Pakistan b) Afganistan
c) India d) Iran
5) 'Development by people for people' represents
a) Development Support Communication
b) Social Media Marketing
c) Development Communication
d) Participatory Development
6) satellite used in SITE project.
a) ATS-1 b) ATS-7
c) ATS-6 d) None of these
7) Fullformof NGOis .

a) National Governing Organization
b) Non-governmental organization

c) Non-governing organization

d) National Government Organization
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8) is the example of agriculture communication.
a) Annadata b) Amachi Mati Amachi Manase
c) Both a)and b) d) None of these
9) Who is known as father of panchayat raj in India?
a) Mahatma Gandhi b) Jawaharlal Nehru
c) Lord Ripon d) None of the above
10) state involved in Kheda Project.
a) Six b) Seven
c) Five d) None of these
11) Which of the following community radio station is located in Solapur?
a) Radio Awaaz b) Vidya Vahini
c) Yeralavani d) Radio Bhoomi
12) Radio rural forums started at :
a) Bhopal b) Aurangabad
c) Pune d) Mumbai
13) is the example of development programme.
a) Development Scheme b) Funding
c) Botha)andb) d) None of these
14) Panchayat Raj Act is came in the year.
a) 1992 b) 1995
c) 1994 d) None of these

15) Full form of CSR is .
a) Creative Social Responsibility
b) Corporate Social Responsibility
c) Common Social Responsibility
d) None of the above

16) Who started the initiative of E-chaupal?

a) TATA b) ITC
c) Reliance d) Oberoi
Q.2 Write short answers. (Any Four) 16

1) Write short note on ‘Concept of Sustainable Development'.

2) What are the causes of Migration?

3) Write on topic newspapers and development.

4) What is the role of collector in three tire administrative system?
5) What are the characteristics of undeveloped countries?

6) Explain key features of the new economic policy of India.
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Q.3 Write Short Notes. (Any Two) 16
1) What are the key elements of the Human Development Index?
2) Discuss the Kheda project of development communication.
3) What are the hurdles in development?
4) Write about the Gyanwani Radio.

Q.4 Write the detail answer. (Any One) 16
a) Throw light on the Millennium Development Goals.

OR
b) Throw light on Agriculture Journalism.

Q.5 Write the detail answer. 16
What is the role of government and NGO sector in the development?
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Seat

No. Set| P

M.A. (Mass Communication) (Semester - 1ll) (Old) (CBCS) Examination:
March/April — 2025
Radio Journalism and Production (MA23305)

Day & Date: Monday, 19-05-2025 Max. Marks: 80
Time: 11:00 AM To 02:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 16
1)  Which of the following is not a radio format?
a) Radio drama b) Talk show
c) Television soap d) Radio news
2) The frequency range of FM radio transmission is approximately .
a) 30-300 kHz b) 300-3000 kHz
c) 88-108 kHz d) 540-1600 kHz
3) What does HAM radio refer to?
a) Commercial radio b) Public radio
c) Amateur radio d) Satellite radio

4) A key characteristic of good sound in radio is
a) Brightness b) Fidelity
c) Loudness d) Color

5) Aradio magazine format typically includes
a) Only news
b) A mix of interviews, features, and music
c) Advertisements only
d) Phone-in only

6) Whatis the role of a talk-back system in a radio studio?
a) Record music
b) Communicate between control room and studio
c) Broadcast commercials
d) Mix audio

7) Aradio feature may include
a) Visual storytelling b) Multi-character dialogues only
c) Narration, SFX, and music  d) Background dancers

8) Prosody in radio broadcasting refers to
a) Use of instruments b) Voice modulation and rhythm
c) Microphone settings d) Digital editing
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9) Whatis Vox Populi (Vox Pop) in radio journalism?

a) A famous DJ b) A sound editing software
c) Voice of the people d) Radio commercial
10) Which radio type allows global transmission?
a) FM b) AM
c) Satellite radio d) Community radio

11) Inradio scripting, an audio cue is used to
a) Design costumes
b) Indicate sound/music changes
c) Schedule commercials
d) Arrange props

12) A community radio station primarily serves
a) Advertisers
b) Urban youth
c) Local population
d) Corporates

13) A key principle in sound editing is :
a) Using heavy bass b) Removing all ambient noise
c) Continuity and clarity d) Adding echo

14) Scripting for radio differs from TV because it
a) Includes visual descriptions
b) Relies only on voice and sound
c) Has longer sentences
d) Uses PowerPoint

15) A radio studio console is used for
a) Electrical repairs b) broadcasting visuals
c) Mixing and recording audio  d) Building scripts

16) Podcasting is a form of
a) Live FM broadcast
b) Pre-recorded, downloadable radio
c) HAM radio
d) Telephone broadcast

Write short answers. (Any Four) 16
1) Define digital audio broadcasting.

2) What are the key differences between AM and FM radio?

3) Listthree essential qualities of good sound.

4) What is the function of the studio console?

5) Explain the role of prosody in radio news reading.

6) What is meant by radio drama? Give one example.
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Answer the following questions. (Any Two)

1) Explain the principles of writing a radio script.

2) Describe the process of radio news gathering and presentation.
3) Explain the structure and components of a radio feature.

4) What are the stages of radio pre-production?

Answer the following questions in detail. (Any One)
1) Explain the complete process of recording a radio program from
ideation to production.
OR

2) Describe the working of a radio studio and control room with the help
of a labeled layout.

Answer the following questions in detail.

Write a detailed note on post-production in radio. Explain sound editing
techniques, use of music and sound effects, and the importance of
audience feedback.

16

16

16
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Seat
No. Set| P

M.A. (Mass Communication) (Semester - IV) (New) (NEP CBCS)
Examination: March/April — 2025
Media Management (230112401)

Day & Date: Wednesday, 14-May-2025 Max. Marks: 60
Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Ownership pattern of Lokmat is type.
a) Chain b) Private
c) Government d) Individual
2) INS established in :
a) 1939 b) 1960
c) 1940 d) 1980
3) Vividh Bharati started in :
a) 1957 b) 1936
c) 1963 d 1875
4)  Community Radio started in :
a) 2000 b) 2002
c) 2004 d 1993
5) invented movable type.
a) James Austin b) Johance Gatenberg
c) William Carry d) None of these
6) National Readership Survey was established in
a) 1944 b) 1974
c) 1998 d) 2000

7)  What is internet?
a) A single network
b) A vast collection of different networks
c) Interconnection of local area networks
d) Interconnection of wide area networks

8) ISP exchanges internet traffic between their networks by
a) Internet exchange point b) Subscriber end point
c) ISP end point d) Internet end point
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9) HTML is used to create
a) Machine language program b) High level program

c) Web page d) Web server
10) A computer on internet are identified by :

a) E-mail address b) Street address

c) IP address d) None of the above
11) Ininternet terminology IP means

a) Internet Provider b) Internet Protocol

c) Internet Procedure d) Internet Processor
12) The Practice of Management written by :

a) Peter F. Drucker b) Terry

c) Louis Allan d) Henry Fayol

Write short answers. (Any Four)

1) Define what is Management and the function of Management.
2) What are the benefits of Management?

3) Discuss the responsibility of Editor in Newspaper.

4) Explain the Newspapers ownership pattern in India.

5) Discuss the responsibility of Editor in Newspaper.

6) Explain the recent trends in Broadcasting Management.

Write short Notes. (Any Two)
1) Media Ownership

2) Types of Radio

3) Internetin India

4) Radio Broadcasting

Write the detail answer. (Any One)
a) Explain the Objectives of Management.
OR

b) Describe online media and compare any two online news portals
critically.

Write the detail answer.
Classify the different stages of the radio program production.

12

12

12

12
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Seat
No. Set| P
M.A. (Mass Communication) (Semester IV) (New) (NEP CBCS)
Examination: March/April - 2025
Media Law and Ethics (230112402)
Day & Date: Friday, 16-05-2025 Max. Marks: 60

Time: 03:00 PM To 05:30 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1)  Which of the following words were added to the Preamble by the 42"
Constitutional Amendment?
a) Sovereign and Socialist b) Socialist and Secular
c) Democratic and Republic d) Justice and Liberty

2) Freedom of speech and expression under Article 19 is not an
absolute right. Which of the following is a restriction on this freedom?

a) National security b) Right to privacy

c) Fundamental duties d) Equality before law
3)  Which Articles deals with the Right to Equality?

a) Article 14-18 b) Article 19-22

c) Article 23-24 d) Article 25-28
4)  The Official Secrets Act was enacted in which year?

a) 1920 b) 1923

c) 1947 d) 1952

5) The privileges of Parliament are mentioned in which Article of the
Constitution?

a) Article 105 b) Article 370

c) Article 356 d) Article 124
6) The Indian Penel Code (IPC) came into force in:

a) 1857 b) 1860

c) 1872 d) 1890

7)  The Indecent Representation of Women (Prohibition) Act, 1986
primarily prohibits:
a) Domestic violence against women
b) Use of women in advertisements and publications that are
indecent
c) Gender discrimination at the workplace.
d) None of these
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8) The MRTP Act was replaced by which legislation?
a) Competition Act, 2002
b) Companies Act, 2013
c) Consumer Protection Act, 2019
d) Trade Practices Regulation Act, 2005
9)  Which section of IPC deals with sedition?
a) Section 295 B b) Section 153 C
c) Section 124 A d) Section 505 A
10) The First Press Commission was set up in which year?
a) 1950 b) 1952
c) 1954 d) 1956
11) The Chanda Committee (1966) dealt with:
a) Film censorship b) Working of broadcasting services
c) Newspaper distribution d) Cybercrime
12) The role of ASCI is to regulate:
a) Print news b) Online streaming
c) Advertisements d) Radio content
Q.2 Write short answers. (Any Four) 12
1) Explain the role and functions of the Advertising Standards Council of
India (ASCI) in regulating advertising in India.
2) Describe the significance of The Cinematograph Act, 1952 in the
context of the Indian film industry and film censorship.
3) Explain the legal framework created by The Information Technology
Act, 2000.
4) Write a detail note on 'Freedom of Speech'.
5) What is the significance of Preamble of Indian Constitution?
6) Write about copy right.
Q.3 Write short notes. (Any Two) 12
1) Defamation Law
2) Crime Against Children
3) Verghese Committee- 1977
4) The Indian Penal Code (IPC)
Q.4 Broad Question. (Any One) 12
a) Describe the background, composition and recommendations of the
First Press Commission.
OR
b) What are the various types of control over journalism and mass media?

Write their positive and negative effects.

Q.5 Discuss in detall the distinctive features that define the Indian Constitution. 12
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Seat
No. Set| P
M.A. (Mass Communication) (Semester - 1V) (New) (NEP CBCS)
Examination: March/April — 2025
Film Studies (230112403)
Day & Date: Tuesday, 20-05-2025 Max. Marks:60

Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 12
1) A non-linear narrative structure is characterized by:
a) Events shown in chronological order
b) Flashbacks and time jumps
c) No dialogue
d) Real-time storytelling

2)  Who is primarily responsible for the visual look of a film?
a) Director b) Producer
c) Screenwriter d) Cinematographer

3) Parallel cinema in India is most closely associated with:
a) Song and dance routines
b) Commercial entertainment
c) Realistic storytelling and social issues
d) Superhero narratives

The Auteur Theory emphasizes the role of which individual as the

4) ‘author’ of a film?
a) Producer b) Editor
c) Director d) Cinematographer
5)  Which theorist is closely associated with Semiotics in film studies?
a) Laura Mulvey b) Roland Barthes
c) Sergei Eisenstein d) Andre Bazin

6) Feminist film theory often critiques:
a) Editing techniques
b) Male gaze and representation of women
c) Use of special effects
d) Historical accuracy
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7) Montage theory is based on:
a) Real-time storytelling
b) Spatial continuity
c) Collision of shots to create meaning
d) Long, uninterrupted takes

8) The Lumiere Brothers are known for which contribution to cinema?
a) Inventing color film
b) Pioneering narrative storytelling
c) Creating some of the first motion pictures
d) Inventing sound-on-film technology

9)  Which period is considered the “Golden Age of Hollywood”?

a) 1900-1910 b) 1920-1930

c) 1930-1960 d) 1970-1990
10) Which type of shot captures the subject from head to toe?

a) Close-up shot b) Medium shot

c) Long shot d) Over-the-shoulder shot
11) A high-angle shot typically makes the subject appear:

a) Powerful and dominant b) Weak or vulnerable

c) Neutral and balanced d) Unintelligent

12) A film critic’s primary role is to:
a) Direct films b) Promote films
c) Analyze and evaluate films d) Finance films

Write short answers. (Any Four) 12

1) Provide a detailed analysis of story structure, plot development, and
character development in films.

2) Explain Feminist Film Theory.

3) Discuss the importance of colour in films. Support your answer with
examples.

4) Write in detail about the different types of camera shots.

5) What is Cinematography?

6) Write a note on the evolution of the Marathi film industry.

Write short notes. (Any Two) 12
1) Pre-Production Process of Film Making.

2) Raj Kapoor

3) Importance of Sound in Film

4) Documentary
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Q.4 Answer the following questions (Any One) 12
a) Examine the role of cinema in shaping society, with particular
reference to its social, cultural, and political effects. lllustrate your
answer with relevant examples.
OR
b) Whatis a film review? Discuss the key components of a good film
review and explain how it helps audiences evaluate a movie. Support
your answer with examples of what to include when writing an
effective film review.

Q.5 Discuss the various types (genres) of films. Explain the characteristics of 12
each genre and how they appeal to different audiences. Provide examples
to support your answer.
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Seat

No. Set| P

M.A.(Mass Communication) (Semester V) (New/Old) (CBCS)Examination:
March/April - 2025
Television Journalism and Production (MA23401)

Day & Date: Wednesday, 14-05-2025 Max. Marks: 80
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 16
1) is not a type of lighting use in TV programme production.
a) Low Key b) High Key
c) Back Light d) None of These
2) is the element of voice modulation.
a) Power b) Space
c) Bothaandb d) None of these
3) Lip-syncis aterm used in
a) Dubbing b) Lighting
c) Makeup d) None of these
4) is a type of camera movement.
a) Pan b) Tilt
c) Crane d) All of these
5) is not a type of camera angle.
a) Worm b) Bird eye view
c) Eyelevel d) None of these
6) is the part of visual communication.
a) Sound b) Music
c) Signs d) All of these
7) is an example of video editing software.
a) Edius b) Quark Express
c) InDesign d) None of these
8) ___ usedin television news reading.
a) Teleprompter b) Chroma
c) Montage d) None of These
9) ___ arethe primary colors used in the video.
a) Red, Green, Blue b) White, Black, Yellow
c) Black, Blue, Pink d) None of these
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10) In stage is the actual video recorded.

a) Pre Production b) Production

c) Distribution d) None of these
11) is the part of TV studio.

a) Green Room b) Light Room

c) PCR Room d) All of these
12) When you have a person framed form the waist to the top of their

head this is consideredtobea  shot.

a) Mid Shot b) Long Shot

c) Close Up Shot d) None of these
13) Home minister is type of Programme.

a) Sitcom b) Reality Show

c) Bothaandb d) None of these
14) make up use in TV normal news anchoring.

a) Basic Makeup b) Bridal Makeup

c) Character Makeup d) None of These
15) is the a not type of video file.

a) AvVI b) MP4

c) MOV d) None of these
16) Discovery Lifeis __ type of channel.

a) News b) Documentary

c) Bothaandb d) None of these
Write short answer (Any 4 out of 6) 16

1)  Write short note on ‘Video Editing’.

2) Define Documentary. Explain it with example.
3)  Write on topic investigative journalism.

4)  How is the role of an Anchor in news reading?
5)  What are studio properties?

6) Whatis camera mounting?

Answer the following question (Any 2 out of 4) 16
1) Explain the concept of piece to camera.

2)  What are the types of interviews and explain the techniques.

3)  Write down historical phases of visual communication with examples.

4)  What preparation are necessary for electronic news gathering?

Answer the following questions in detail. (Any One) 16
1) Discuss various formats of TV programmes with examples.
OR
2)  Throw light on concept of news package.
Describe television programme production process. 16
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Seat
No. Set| P
M.A. (Mass Communication) (Semester - IV) (New/Old) (CBCS)
Examination: March/April — 2025
Advertising and Social Marketing (MA23402)
Day & Date: Friday, 16-05-2025 Max. Marks: 80

Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Select the correct alternative. 16
1) The last step in the process followed under the AIDA model is
a) Intention b) Attention
c) Desire d) None of the above

2)  What kind of promotional material can be given to a photographer’s
shop?
a) Catalogues of newly introduced camera
b) Roll of Fuji film
c) A newly introduced camera displayed | glass window
d) All of the above

3) Non- commercial advertising is likely to forms on the following issue
a) Consumption of fast food items
b) Promotion of health spas
c) Awareness about use of Petrol
d) All of the above

4)  Brand switching is one of the objectives of

a) Management b) Marketing
c) Advertising d) Publicity
5) The following is the element of the communication triangle
a) Public b) Message
c) Media d) All of the above
6) The client of an advertising agency is called
a) Customer b) Major
c) Corporate d) Account
7)  Which one of the following is not a media vehicle?
a) Leaflet b) TV
c) Conference Hall d) Internet
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8) Media planning is the process of determining how to use

a) Cost and profit b) Time and space
c) Money & time d) Time & Client’s resources
9)  Which media has the highest value of reach in the Indian context?
a TV b) Newspaper
c) Radio d) Magazines
10) Combination of various kinds of media in an advertisement campaign
IS .
a) Media Planning b) Media Mix
c) Media Strategy d) None of these

Which office is responsible for disseminating news to media for

11) central government?
a) R.N.L b) P.LB.
c) D.AV.P. d P.LL
12) Category of people to whom the advertiser is trying to reach is :
a) Social Group b) Target Group
c) Pressure Group d) None of these

13) During the post purchase phase, the maximum effectiveness is that

of
a) Advertising b) Personal Selling
c) Publicity d) Sales Promotion

14) First advertisement was prepared by :
a) IvyLee b) William Cakstan
c) Johans Gutenberg d) Marshal MsLuhan

15) PR advertising is also known as advertisement.
a) Local b) Professional
c) Media d) Institutional

16) When a another product is used in place of actual product, it is
knownas ___ advertising.
a) Surrogate b) Alternate
c) legal d) Life Style

Q.2 Write short answers. (Any Four) 16

1) Market Research

2) Social marketing ethics
3) Brand management

4) Media characteristics
5) Online Marketing

6) Product Advertisement

Page 5 of 6



SLR-VW-19

Q.3 Answer the following questions (Any Two) 16
1) Explain the various types of Advertisements.
2) Discuss the principles of Advertising in the present era.
3) Explain the difference between classified Advertisement and
classified display advertisement.

Q.4 Answer the following questions in detail. (Any One) 16
1) Discuss the main objectives of the Advertising.
OR

2) Explain the social marketing strategies.

Q.5 Answer the following questions in detail. 16
Explain the steps of an Advertising campaign.
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Seat
No. Set| P
M.A. (Mass Communication) (Semester - IV) (New/Old) (CBCS)
Examination: March/April — 2025
Media Law and Ethics (MA23403)
Day & Date: Tuesday, 20-05-2025 Max. Marks:80
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.

Q.1

2) Figures to the right indicate full marks.

Select the correct alternative. 16
1) The Working Journalist Act was enacted in :
a) Year 1955 b) Year 1957
c) Year 1960 d) Year 1977
2) Journalism uses sensational news to attract readers.
a) Developmental b) Financial
c) Yellow d) Sports
3) First Press Commission recommended establishment of
a) PTI b) Press Council
c) Prasar Bharati d) TRAI
4)  The proclamation of emergency can be made under
a) Article 221 b) Article 252
c) Article 105 d) Article 203
5) Is the geographically tagged product of Solapur.
a) Pomegranate b) Wheat
c) Apple d) Potato
6) Cable Television Networks (Regulation) Act firstly enacted in
a) Year 2000 b) Year 1995
c) Year 2004 d) Year 2007
7)  Witten defamation is known as :
a) Slander b) Libel
c) Slug d) Embargo
8) ___ does not related to Intellectual Property Rights.
a) Copyright b) Patent
c) Right to Information d) Trade mark
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Any attempt by corporates to influence the decisions of government

%) is
a) Consent b) Pressure
c) Lobbying d) Advocacy
10) In India Right to Information Act was introduced in
a) Year 2002 b) Year 2005
c) Year 2004 d) Year 2007
11) Provision of fundamental duties of citizens given in of Constitution.
a) Article 51 (A) b) Article 52 (C)
c) Atrticle 55 ( A) d) Article 70
12) The word secular included in preamble of constitution through
amendment.
a) 42 b) 44"
c) 734 d 74"
13) Emergency was imposed in India from :
a) 25 August 1975 b) 25 June 1975
c) 15 August 1975 d) 05 June 1975
14) The Constituent Assembly of India adopted the Constitution of India,
on :
a) 26 November 1949 b) 26 January 1950
c) 15 August 1952 d) 05 June 1954
There should be an independent National Broadcasting Trust for both
15) : ) :
Akashvani and Doordarshan. was major recommendation of
a) Verghese Committee b) Chanda Committee
c) Sawant Committee d) Joshi Committee
16) Provision of Article 124 (A) in Indian Penal code is related to
a) Emergency b) Privileges
c) Sedition d) Copyright
Write short answers. (Any Four) 16
1) How media suffered during emergency?
2)  Working of CBFC.
3) Describe importance of Patent Act.
4)  What is your understanding about ‘Cross Media Ownership?
5)  What were the objectives while appointing Varghese committee.?
6) Discuss the recommendations of Chanda Committee.
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Q.3 Write Answer (Any Two) 16
1) Whatis lobbying? Discuss it in Indian perspective.
2) Discuss the Drugs and Magic Remedies (Objectionable
Advertisements) Act.
3) Discuss the current relevance of the Press Council of India.
4) What is defamation? What are the steps to be taken if a journalist is
accused of defamation in the context of news?

Q.4 Answer the following questions in detail. (Any One) 16
1) What efforts has been made by the government to protect small and
medium newspapers? Did it happen? Make critical comments.
OR

2) Trace history and development of Prasar Bharati.

Q.5 What is contempt of court? Discuss giving suitable examples. 16
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Seat
No. Set| P
M.A. (Mass Communication) (Semester - IV) (New/Old) (CBCS)
Examination: March/April — 2025
Public Economics (MA24302)
Day & Date: Thursday, 22-05-2025 Max. Marks: 80

Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Multiple choice question: 16
1) Which of the following is also known as a micro-blogging site?
a) Facebook b) Twitter
c) Koo d) All of these
2) Who invented the first computer?
a) Team Berners Lee b) Charles Babbage
c) Mark Zuckerberg d) None of this

3) A global system of interconnected computer networks to serve
billions of users worldwide is called
a) Intranet b) Compunet
c) Internet d) Server

4) Search engine optimization is about
a) Website search frequency and preference
b) Hosting content in search engine
c) Developing a search engine
d) None of the above

5) What is the full form of OTT?

a) Over The Ten b) Over The Top
c) Over The Train d) OnTheTop
6) Which of the following ways is used to explore the Internet?
a) Browser b) Spreadsheet
c) Clipboard d) Draw
7) What is another term for "social media"?
a) Advertising Socialization b) Consumer Generated Media
c) Media Optimization d) Consumer Advertising Media

8) Which of the following is a blogging site?
a) Word Press b) Telephone
c) Telegram d) None of the above

Page 4 of 6



SLR-VW-21

9) What is defamation in terms of journalism?
a) Fake news
b) Deliberately defamatory text
c) Text based on anecdotal information
d) None of this

10) Smartphones are the best example of what?

a) Media Convergence b) Time Pass
c) Communication d) None of this
11) What is the language for webpage creation?
a) Shree Lipi b) HTML
c) LM.S. d) None of this
12) What information does social networks have the potential to share?
a) Customer feedback b) Viral content
c) Exclusive coupons d) Marketing messages

13) What is an internet seminar called?

a) Webinar b)  Uninor
c) Webex d) None of this
14) What are cookies?
a) Save user information b) Kitchen
c) Mental illness d) None of the above
15) Which of the following is a hosting company?
a) Hosting Raja b) Finolex
c) Kingfisher d) Nestle
16) Who started the first e-newspaper in India?
a) Indian Express b) Times of India
c) The Hindu d) None of this
Q.2 Write short answers. (Any Four) 16
1) Web 3.0
2) MoJo
3) Trolling

4) Media Convergence
5) World Wide Web
6) Facebook

Q.3 Answer the following questions. (Any Two) 16

1) Write the origin and development of internet.

2) Write whether Information, Education and Entertainment objectives
are achieved through Digital Journalism.

3) Explain the advantages and disadvantages of media convergence.
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Q.4 Broad Answers. (Any One) 16
1) Whatis a News Website? Explain how it differs from Normal
Websites.
OR

2) Discuss the skills required for a Digital Journalist.

Q.5 Answer the following questions in details: 16
What is Social Media? Comment on the Trolling Problem.
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