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Seat
No. Set P
M.A. (Semester - I) (CBCS) Examination: Oct/Nov-2022
MASS COMMUNICATION
Principles of Mass Communication
Day & Date: Monday, 13-02-2023 Max. Marks: 80
Time: 03:00 PM To 06:00 PM
Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.
Q.1 Multiple choice questions. 16
1)  In the Aristotelian model of communication not found
a) Speaker b) Speech
c) Audience d) Feedback
2) Introduced the mathematical model of communication
a) Aristotle b) Pope
c) Shannon and Weaver d) Helical dance
3) The first media dependence theory was described
a) 1976 b) 1956
c) 1960 d) 1950
4) model is a verbal one presented in a question form
a) Laswell model b) Dance model
c) Osgood Model d) Shannon model
5)  Ministers speech could not be heard by a number of audience due to fault
in TV channel it means
a) Personal Barrier b) Socio-Economical barrier
c) Mechanical barrier d) None of these
6)  Application for loan is the example of
a) Upward communication b) Downward communication
c) Horizontal communication d) Diagonal communication
7)  The process of translation and interpretation of codes by the sender is
called .
a) Encoding b) Decoding
c) Sender d) Message
8) The word communications derived from the word.
a) French b) Greek
c) Latin d) None of this
9) The term Agenda setting is coined by
a) Malcom Mac and Donald Shaw b) Mlles J and Scot
c) Ostman and Hartman d) None of these
10) The circular model of communication developed by
a) Shannon and weaver b) Herold Lasswell
c) Osgood and schramm d) None of these
11) Radio and TV are useful for

a) Mass communication b) Group communication
c) Intra personal communication d) None of these
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12) How many Factors in Aristotle model?
a) Six b) Five
c) Four d) Three

13) The term Agenda setting is coined by .
a) Malcom Mac and Donald Shaw b) Miles J and Scot

c) Ostman and Hartman d) None of these
14) The circular model of communication developed by

a) Shannon and weaver b) Herold Lasswell

c) Osgood and schramm d) None of these

15) Self communication means

a) Inter- Personal Communication b) Intra- Personal Communication

c) Group Communication d) Mass Communication

16) Communis means to
a) Inform b) Share
c) Community d) None of these

Write short answer (Any Four)
a) SMRC Model

b) Social Responsibility theory
¢) Communication Barrier

d) Functions of communication
e) Mass Media

f) Democratic Media theory

Answer the following questions (Any Two)

a) Describe the Structure of Dances model

b) What is Ethics according to Aristotle

c¢) Explain the formal and informal communication

d) Describe what is the Intra-Personal communication

Answer the following questions in details (Any One)

a) Explain the verbal and non-verbal communication
OR

b) Explain the Harold Laswell’s model of communication

Answer the following question in details.
Explain the various types of the communication with suitable examples

16

16

16

16
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Seat
No. Set| P
M.A. (Mass Communication) (Semester - 1) (CBCS) Examination:
Oct/Nov-2022
Print Media
Day & Date: Tuesday,14-02-2023 Max. Marks: 80

Time: 03:00 PM To 06:00 PM
Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Multiple Choice questions 16
1)  Narayan Meghaji Lokhande was editor of
a) Deenmitra b) Deenbandhu
c) Vijayi Maratha d) Jagruti
2) Details of newspaper printer, publisher and editor is given in
a) Byline b) sky line
c) PrintLine d) Dead Line
3) Tabloid newspaper is generally printed in size.
a) 24x32CM b) 32 x 54 CM
c) 28x42CM d) All of these
4) is mostly used software for pagination in newspapers.
a) PageMaker b) In Design
c) QuarkXPress d) Publisher
5) is the basic color combination in the color printing of newspaper
a) CMJK b) CMYK
c) YMJK d) JMCK
6) Four colored dots at the bottom of the newspaper page called to
ensure that the print is aligned properly.
a) Print Mark b) Quality Mark
c) Registration Mark d) Hall Mark
7)  When a full page advertise is given on front page of newspaper it is known
as advertisement.
a) Display b) Jacket
c) Banner d) Solas
8) Establishment of Press Council of India was recommendation of
a) Chanda Committee b) First Press Commission
c) PIB d) Second Press Commission
9) Generally writes middle in newspaper.
a) Sub - Editor b) News Editor
c) Assistant Editor d) Editor
10) Dinkarrao Jawalkar was editor of newspaper.
a) Tej b) Deenbandhu
c) Vijayi Maratha d) Jagruti
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11) Bhagvantrao Palekar started newspaper.
a) Deenmitra b) Deenbandhu
c) Vijayi Maratha d) Jagruti
12) Ganesh Shankar Vidyarthi started newspaper.
a) Tribune b) Pratap
c) Statesman d) Panjabi
13) Sakal newspaper was founded in
a) 01 December 1940 b) 10 December 1935
c) 01 January 1932 d) 20 August 1940
14) Dnyanoday newspaper was started from city.
a) Pune b) Thane
c) Ahmednagar d) Aurangabad
15) Govind Talvalkar was editor of
a) Sakal b) Maharashtra Times
c) Kesari d) Nava kal
16) A journalist who is not attached with any newspaper is called:
a) Free Lancer b) Retainer
c) Correspondent d) Stinger

Write answers (Any Four)

a) Write a note on Vijayi Maratha.

b) How newspapers suffered during Emergency?

c¢) Comment on journalism of P.K.Atre.

d) Write on newspapers started by Raja Ram Mohan Roy

e) How government tried to help small and medium newspapers?
f) How newspaper industry changed after globalization?

Write answers (Any Two)

a) James Augustus Hickey

b) Use of internet for newspapers.

c¢) What were the major recommendations of Second Press Commission?
d) Contribution of Lokamaanya Tilak for Indian journalism.

Answer the following questions in details (Any One)

16

16

16

a) Which newspapers started by Mahatma Gandhi, what was its impact on the

Indian society? Take a critical review.

b) Provide information on useful components and software for designing
newsletters. Explain the principles of newspaper design and comment on
today’s most useful design.

Answer the following question in details
Which newspapers tried for social reforms in pre-independence India, which
social reforms were actually achieved? Write a detailed review.

16

Page 5 of 5



SLR-CU-3

Seat
No.

Set| P

M.A. (Mass Communication) (Semester - 1) (New) (CBCS) Examination:

Oct/Nov-2022
Reporting and Editing

Day & Date: Wednesday, 15-02-2023 Max. Marks: 80
Time: 03:00 PM To 06:00 PM

A < 1) Fd g AR Sed.

2) ISl 3 Yol o7 SeIfar.

U1 Gelid felel Ig iy faga Maeiedn SR 4. 16
1) gQUAd SSarsTdl 3 HrRI?
) IIaH <TG ifoH d® §) AT
®) SR S) IiBT AR
2)  SITHIGRIA @retletie! DIofd T[0T JETad?
3) ARMET Ba
9) UIEvATEl Ba
®) AR are, o, Hggd, AUD STTEID
) IPT AR
3)  graHciel RRMETRIS fhcll ‘&' SR FiToard eiel 3med?
3) 7 q) 2
P) 6 €) 10
4)  IIUAT BRI A qIdHl BTIUITETS] IRl SITORT Heh el
BIOTCAT?
3 dI—eTed q)  SSced
F) UISIATSH S) YD AR
5) A UfeedT URZE H1 FUIdTd
)RR 9) it
@) drel TR S) Ii@T AR
6)  DHIVTEE! GITal 9 N qoll ST drarar queiiel Ader Sirar <
IO GAhTINAT FEOTCTC ?
31) M UHBIRAT §) UITEaRYT HGIRA
D) STAYSBIRGT $) fRrEue g
7) e ddieHdrEl arwrfee gRaoll Sellata! HIvr?
1) ’Rp q)  HUd
F) TR S)  HWRI

Page 1 of 5



.2

SLR-CU-3
8)  HUTGHIAT FM WIellctdeh! DIVTAT T IFATIT?

) ST YT §)  ggHadn
®) TUHE IRRIC! s) died

9)  SIAHIE TTAT WlellalUd! HIATARE! AT ?
3) Sefer fukfrs §) geler fRfAs
%) fadm ) <dd

10) Tl 9IAHId gcdh HIoTC 2
31) droiqur, FHmOdr, uforssr, ey
q) TRresyun, <xar, werdr
$) SADBUY, UbId gl
S) ey, AN 3Mfor sRuee A

11) ¥ UFABIRAY Eleileid! IGTa0T PHIvd?

) drg- 3fIEd §) dicTIC UHR
ED RS EIRRSED S)  WTIOT SIOT AR =
12) HUTCHII YT ASIRAT YT DY T
31 IMI—Ts—us §) ufsciRera oo
®) Uo— S) Yol US
13)  gIUATT S 4 MBI T Yehld S¥hdR Udd AT BIY
BT ?
) Al S 3) fad s=
H) T S €) el S
14) fAsd = F?
) S q) SR
@) AAGAT S) T SR oAl ol
15) GTlladd! RIGHAT U @IS SO T ?
3) ArpHd 9 Yeri
®) ATHAT s) faag wvidh
16) UTeliT STUATd THRIE! A FayueH HIMT Bl ?
3) g AR 9) T, 3. AR, IR
®) DHIgH IoRex ) T . . IR
Hféra feur forgl. (@l 9r) 16
3) SUGUGHE! BRI
§) dEdE uA
@) faeer wfafe=h Saraer
) UIGR URuQ
%) e dldibriiel ARG
3) I 9

Page 2 of 5



SLR-CU-3

U3 Weild YiE Sox forgl. (PIvadl ]9) 16
) IITHRT AT IR IIAHT BT HET T Sk el gdid
d HAfawR forar.
§) g Mase ey enftr Had |fdR foreT.
@) [IHr™ YABIRGD Hew Fiawr forar.
S) U3 Ruifdren arelac= ==t &

94 AR g, (@BIOTE T) 16
e fafder Ear AfawR @r@r
fepar
e A0 JTpAT ITeiel AR JATOT HE FfIwR forar.
U5 drE Te. 16

Y TABIRTAT SiAe ISExvNae Aug &,

Page 3 of 5



SLR-CU-3

Seat
No.

Set | P

M.A. (Mass Communication) (Semester - 1) (New) (CBCS) Examination:

Oct/Nov-2022
Reporting and Editing

Day & Date: Wednesday, 15-02-2023 Max. Marks: 80
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.

Q.1

2) Figures to the right indicate full marks.

Rewrite the following sentences by choosing the correct alternatives from 16
those given below:

1)

2)

3)

4)

5)

9)

What does a Deadline mean in a newspaper?
a) Lasttime to submit news b) Nameline
c) Credits d) None of these

Which of the following qualities should a reporter have?
a) Hobby of exercise

b) Hobby of swimming

c) Reading, writing, curiosity, extensive public relations
d) None of these

How many 'K' cars are mentioned for the News Lead?

a) 7 b) 2

c) 6 d) 10

What is the concept used to print news in the name of a news
correspondent in a newspaper?

a) By-line b) Deadline

c) Pipeline d) None of these

What is the first paragraph of the news called?

a) Lead b) Title

c) Body text d) None of these

What kind of journalism is the detail of the news that is obtained without
any clue?

a) Investigative journalism b)  Environmental journalism
c) Civic journalism d) Film journalism

Which of the following is a weekly supplement of Dainik Lokmat?

a) Rasik b) Manthan

c) Bahar d) Saptranga

Which of the following qualities should an editor possess?

a) Acting mastery b) Polygamy

c) Strong body d) Beauty

Which of the following is the structure of news?

a) Inverted pyramid b) Reversed pyramid

c) Plane d) Table
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10) Which of the following is a news Elements?
a) Immediacy, Proximity, Prominence, conflict
b) Stubbornness, distance, roughness
c) Shallowness, heard information
d) Controversial, complex and vague information?

11)  Which of the following is an example of investigative journalism?
a) Vehicle accident
b) Watergate case
c) Political criticism
d) Freedom of speech and expression

12) What is the page next to the editorial page called?

a) Op-ed-page b) Editorial page
c) Page-three d) News page?
13) What is it called in a newspaper where all edition news collected by one
desk?
a) Central desk b) City desk
c) Table desk d) Rural desk
14) What is the middle?
a) News b)  Editorial
c) Success stories d) Main article by side article
15) Which of the following is the mouthpiece of Shiv Sena party?
a) Lokmat b)  Pudhari
c) Samana d) Divya Marathi
16) What was the first complaint recorded in the police station?
a) Booking register b) F.LR. Register
c) Crime Register d) F.T.l. Register
Write short answers. (Any Four) 16

a) Duties of sub-Editor

b) Reader’s Letters

c¢) Responsibilities of Foreign Correspondent
d) Press Conference

e) Code of Ethics in Crime Reporting

f) Information Society

Answer the following question. (any 2 out of 4) 16
a) Define news. What are six basic questions to be answered in news?

b) Write in detail criteria and cues for news selection?

c¢) Write in detail the importance of Development journalism?

d) Discuss the popularity of Page-3 reporting?

Write answers of any one of the following. 16
a) Discuss various sources of news in detail?
OR
b) Write in detail the similarities and differences between news and news
story?
Broad answers question. 16

lllustrate the history of investigative journalism with examples?
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Seat
No.

Set

Day & Date: Thursday, 16-02-2023

Time:

M.A. (Mass Communication) (Semester - 1) (CBCS) Examination:
Oct/Nov-2022
Advertising and Public Relations

03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.

Q.1

2) Figures to the right indicate full marks.

choose the correct alternatives from the options.
1) personality is related to Lobby.
a) Deepak Talwar b) Raj Shekhar
c) Mrunal Sen d) None of these
2)  Copy Writer is part of department of AD agency.
a) Marketing b)  Production Department
c) Management d) None of these
3) is the traditional media for public relation.
a) Street Play b) News Paper
c) Radio d) None of these
4) is the first step in planning the press conference.
a) Define Key Message b) Schedule Date
c) Schedule Time d) None of these

5)  Directorate of information and public relation of Maharashtra gives
awards to the journalist.
a) Dr. Babasaheb Ambedkar
b) N.C. Kelkar
c) Acharya Balshastri Jambhekar
d) None of these

6) is a quality of public relations officer.
a) Intolerance b) Impatient
c) Confused d) None of these
7)  ASCI was established in year.
a) 1985 b) 1986
c) 1988 d) None of these
8) includes in the defence public relations activity.
a) Conducting Press Conference b) Updating Website
c) Botha&b d) None of these
9) is the long form of BOC.

a) Bureau of Outdoor and Communication
b) Bureau of Outdoor and Correspondence
c) Bureau of Outreach and Communication
d) None of these

P

Max. Marks: 80

16
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Q.2

Q.3

Q.4

Q.5

10) __is the function of media relation.
a) Maintaining Contact with Media
b) Organizing Press Conference
c) Updating Contact Number List of Media Persons
d) All of these

11) is the special tool of public relations.

a) Folder b) Publicity

c) Hording d) None of the above
12) is the house journal of DGIPR-MAHARASHTRA.

a) Lokarajya b) Lokseva

c) Lokadhikar d) None of these
13) organization is related to public relation.

a) PIB b) AAA

c) ASCI d) None of these
14) is not element of an advertisement.

a) Title b) Body Copy

c) Bothaandb d) None of these
15) is external public.

a) Board of Management b) Employee

c) Buyer d) None of these
16) P’s are in the marketing mix.

a) Six b) Five

c) Seven d) None of these

Answer any four of the following questions.

a) Define Advertising.

b) How house journal is useful public relation?

¢) Write historical background of public relations.

d) Whatis marketing? How it is related to public relation?
e) Define Public Relation.

f)  Write down importance of new media in advertising.

Answer any two of the following questions.

a) Write about advertising council of India.

b) Which are various media use in advertising?

c¢) Explain the concept of Publicity.

d) Explain present national and global advertising scenario.

Answer any one of the following questions.
a) Elaborate types of publics.
b) Give details of various tools use for public relations.

Explain the classification of advertisement.

SLR-CU-4
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Oct/Nov-2022
Media Management
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Seat
No.

Set | P

M.A. (Mass Communication) (Semester - lI) (New) (CBCS) Examination:

Oct/Nov-2022
Media Management

Day & Date: Monday, 20-02-2023 Max. Marks: 80
Time: 11:00 AM To 02:00 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Multiple Choice questions 16

1)

2)

3)

4)

5)

6)

7)

8)

9)

10)

11)

Media literacy means the ability to
a) Read and write b) Create professional media
c) Understand and use media d) Prepare for a career in media

Every media plan begins with the
a) Media objective b) Market analysis
c) Media mix d) Media strategy

Creating and securing a brand name in the physical world requires
extensive marketing

a) Research b) Strategy
c) Effort d) Media
is a primary goal of advertising media planning and buying.
a) Flexibility b) Expansion
c) Frequency d) Efficiency
The direct channel has the limitation of
a) Market exploitation b) Communication
c) Control d) Cost
type of organization is permanent and stable.
a) Formal organization b) Informal organization
c) Business d) Strategic organization
ABC measures of Newspaper.
a) Readership b) Circulation
c) Revenue d) None of these
is known as the father of modern management.
a) Henry Fayol b) Johance Gatenberg
c) James Austin d) William Carry
Frequency is measured in .
a) Byte b) Killo Hertze
c) Ultra forms d) Decibel
Ownership pattern of Lokmat is type.
a) Chain b) Private
c) Government d) Individual
invented movable type.
a) James Austin b) Johance Gatenberg
c) William Carry d) None of these
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Q.2

Q.3

Q.4

Q.5

12) is the private radio centre in Solapur.
a) Radio Gold b) Big FM
c) Radio Mirchi d) None of these
13) Who developed the principle of division of work ?
a) Henry Fayol b) Henry Gulick
c) Henry Clark d) Henry Taylor
14) Broadcasting capacity of FM stations is up to only
a) 25km b) 40 km
c) 100 km d) 200 km
15) Foreign equity in Indian media is allowed up to
a) 22 percent b) 26 percent
c) 24 percent d) 20 percent
16) DTH Service started in
a) 2004 b) 2005
c) 2006 d) 2007

Write short notes. (Any Four)
a) Employee Planning
b) Managing Editor

¢) FM Radio
d) FDI

e) ABC

f) TRP

Answer the following questions. (Any Two)

a) Write a detailed on working of Indian Newspaper Society.
b) Discuss the innovations in printing machines.

c¢) Describe the objectives of management.

Answer the following questions in details. (Any One)
a) Discuss the New Trends in Radio.
b) Explain the Economics of print media.

Answer the following question in details
Explain the various ownership patterns of media.
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Seat
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Set | P

M.A. (Mass Communication) (Semester - lI) (New) (CBCS) Examination:

Oct/Nov-2022
Communication Research

Day & Date: Tuesday, 21-02-2023 Max. Marks: 80
Time: 11:00 AM To 02:00 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Choose correct alternatives from the options. 16

1)

2)

3)

4)

5)

10)

When researcher uses the data, which has already been collected by
others is

a) Primary Data b) Secondary Data

c) Historical Data d) Qualitative Data
Study of five social media addicts is ___ type of research.

a) Observation b) Survey

c) Case Study Method d) Sampling

Is a statement of assumption which researcher wants to accept.
a) Alternative Hypothesis b) Null Hypothesis

c) Simple hypothesis d) None of these

form of data can usually be obtained more quickly and at a lower
cost than the others?

a) Primary Data b) Secondary Data
c) Historical Data d) Qualitative Data
Most advertising and public relations research is
a) Pure b) Applied
c) Experimental d) Dagnostic
When bulk time or space in one media is bought by the advertiser for a
short period of time then he uses theory.
a) Media Dominance b) Wave
c) Media Concentration d) Media education
is a set of elements taken from a larger population according to
certain rules.
a) Variable b) Sample
c) Unit d) Universe
Consumer jury test is a part of research.
a) Advertising b) Public Relations
c) Television d) Newspaper
of the following is not the method of Research.
a) Survey b) Historical
c) Observation d) Philosophical
Finding the research gap is the main objective of
a) Data Collection b) Data
c) Review of Literature d) Setting Objectives
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Q.3

Q.4

Q.5

SLR-CU-7

11) Name of Akashwani’s research unit is

a) DAVP b) BARC
c) DART d) Audience Research Unit
12) use BAR-O —Meter to calculate TRP.
a) BARC b) BOC
c) DAVP d) TAM
13) Focus Group Discussion provides sources of data.
a) Primary Data b) Secondary Data
c) Historical Data d) Quantitative Data
14) The experimental group also known as group.
a) Controlled b) Uncontrolled
c) Primary d) Secondary
15) Selecting every 10 house on left side of street is type o sampling.
a) Multi Stage b) Snowball
c) Systematic d) Quota
16) Communication audit for PR involves a survey of
a) Employees b) Listeners
c) Readership d) Viewers

Write Answers (Any Four)

a) What are ethics in research?

b) Whatis Snowball sampling?

c) Describe Quota sampling method?

d) Whatis TRP? How it is measured?

e) Whatis schedule?

f)  What are the benéefits of review of literature?

Write answers (Any Two)

a) Whatis data? Describe various types of data.

b) Whatis questionnaire? Describe types of questionnaires and its uses in
research.

¢) Whatis content analysis? Why it is important for media research?

Give answers in detail (Any One)
a) Whatis research? Distinguish between exploratory and descriptive
research.

16

16

16

b) What is qualitative research? Describe various types of qualitative research

methods.

What is Public relations research? Discuss with details.

16
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Electronic Media (Radio and Television)
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Seat
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Set | P

M.A. (Mass Communication) (Semester - II) (New) (CBCS) Examination:

Oct/Nov-2022
Electronic Media (Radio and Television)

Day & Date: Wednesday, 22-02-2023 Max. Marks: 80
Time: 11:00 AM To 02:00 PM

Instructions: 1) All questions are compulsory.

1)

2)

3)

4)

5)

2) Figures to the right indicate full marks.

Q.1 Multiple choice questions. 16
Which is the news channel of Doordarshan?
a) DD News b) DD Kisan
c) ABP Maza d) None of this
Which was the first Indian private satellite channel?
a) M News b) ZeeTV
c) Jai Maharashtra d) None of this
Which of the following is a community radio?
a) Mandesh Tarang Wahini b) Big FM
c) Star Gold d) None of this
Morse code is used in which of the following?
a) Computer b) Telegraph
c) T.V. d) None of these
What is the name of the radio of Savitribai Phule Pune University?
a) Pune Radio b) Vidyavani Radio
c) Must Radio d) None of this

8)

9)

10)

11)

What is the news presentation presented by going to the scene for
Akashwani called?

a) Rupak b) Nabhonatya
c) Speech d) Newsreel
Which Mic is used to record distant sound?

a) Gun Microphone b) Lapel Microphone
c) Leap Microphone d) None of this
What software is used for sound editing?

a) Sound forge b) Photoshop
c) In-design d) None of this
Which of the following is not an audio-visual medium?
a) You Tube b) TV

c) Film d) Radio

What is the strip that moves from the bottom right to the left on the news
channel screen called?

a) Newsreels b) Chroma

c) VFX d) Scrolling Strip

What is the full form of the O.B. van?

a) Outdoor Broadcasting Van b) Over Broadcasting Van
c) Online Broadcasting Van d) None of this
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Q.3

Q.4

Q.5

SLR-CU-8

12) What is the main light that is important for indoor shooting?

a) Natural light b) Key-light
c) Simple light d) None of this

13) Arnab Goswami is a TV personality. Related to the channel?
a) Republican Party of Indian b) Republic of India
c) Republic India d) None of this

14) What is the motto of Doordarshan?
a) Satyam Shivam Sundaram
b) Raha Ek Paul Pudhe
c) Bahujan Hitaya Bahujan Sukhaya
d) None of this

15) What is the motto of All India Radio?
a) Satyam Shivam Sundaram
b) Chala Jag Jinkuya
c) Bahujan Hitaya Bahujan Sukhaya
d) None of this

16) What is the full form of OTT?
a) Over the top b) Over the train
c) Allthe top d) None of this

Write short answer. (Any Four)
a) Prasarbharati

b) Citizen Journalism

¢) Chroma effects

d) OnAir

e) Akashwani News Script

f)  Information Society

Answer the following questions. (Any Two)

a) Trace the essential skills to a reporter in Television Journalism?
b) Discuss the difference between A.M. and F.M.?

c¢) Explain the concept of Media Convergence?

d) Explain the importance of voice over in television journalism?

Answer the following questions in details. (Any One)
a) Explain the importance of Mass Communication by describing the features
of radio?
OR
b) What is community radio? Write features in detail with examples?

Answer the following question in details.
Write the structure and objectives in detail about how Prasar Bharati was
established?

16

16

16

16
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Corporate Communication and Event Management
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M.A. (Semester - lll) (New) (CBCS) Examination: Oct/Nov-2022

Day & Date: Monday, 13-02-2023

MASS COMMUNICATION
Corporate Communication and Event Management

Max. Marks: 80

Time: 11:00 AM To 02:00 PM
Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Multiple choice questions. 16
1) cannot be part of Public Relations.
a) Advertisement b) Propaganda
c) Publicity d) None of these

2)

3)

4)

5)

6)

7)

8)

9)

10)

a) Documentary

is a special tool of Public Relations.
b) Press Conference

c) Exhibition d) None of these
Public Relation is communication process.

a) Strategic b) One-way

c) Two-way d) Random

Corporate image is related with

a) Shareholders Perceptions b) Organizational Culture

c) Symbols d) None of these
Production failure is type of crisis.

a) Natural b) Man-made

c) Financial d) None of these

The consumer trust in a brand is known as .
a) Brand loyalty b) Brand equity
c) Brand d) None of these

is the part of corporate communication.

a) Advertisement only

b) Publicity only
c) Propaganda only
d) Propaganda, Advertisement, Publicity

IPRA established in year.
a) 1955 b) 2004
c) 1970 d) None of these

Press kit is commonly used for
a) Advertisement

b) Product Launching

c) New company establishment
d) Press Conference

PR advertising is also known as

a) Professional Advertisement b)
c) Institutional advertising d)

Media advertising
None of these
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11) Public Relations Society of India established in

a) 2004 b) 1958
c) 1970 d) None of this
12) Management Communication is related with
a) Social Media b) Corporate Communication
c) Advertisement d) None of these
13) PRSI adapted code of conduct on
a) 21 April 1968 b) 23 April 1968
c) 22 November1968 d) None of these
14) Any paid presentation is
a) Advertisement b) Propaganda
c) Publicity d) None of these
15) In Communication is the most important thing.
a) Receiver b) Context
c) Feedback d) None of these
16) A person giving a speech is called an .
a) PR b) Orator
c) Defender d) None of these
Write short answer (Any Four) 16
a) PR writing

b) Types of Disaster

c¢) Functions of Event Manager
d) Corporate Advertisement

e) E- Public Relations

f) Marketing Communication

Answer the following questions (Any Two) 16
a) Explain the process of Public Relations.

b) Discuss the importance of the corporate social responsibility.

c) State the responsibility of PR.

d) Comment on the political Public Relations.

Answer the following questions in details (Any One) 16
a) Explain the important element of corporate communication.
b) Discuss the objectives of corporate communication.

Answer the following question in details. 16
Explain the tools of corporate communication.
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No. Set| P

M.A. (Mass Communication.) (Semester - lll) (New) (CBCS) Examination
Oct/Nov-2022
Development Communication

Day & Date: Tuesday, 14-02-2023 Max. Marks: 80
Time: 11:00 AM To 02:00 PM
A 2 1) Fd g AfER e,

2) SoldIdbSIal 3 Yol T[0T TR,

H1 Irg g fAEer 16
1) B WORAT A" IS A ———— AT SIS G HRUATT
3T,
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®) Uifted = S) BT 9y
2) ———— B Y] JIareRvel Ul 9T 317, i gardn siaR®
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3N BIOSIo &R q) 3fifdao =R
®) AFE R s) e wrR
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P) @ICI—11 ) oI
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®) HebofgT SR
6)  SIY3M Te=IU Ybed ——— Tl g STell.
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F) Faen ¥) faw
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SIS
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Seat
No. Set P
M.A. (Mass Communication.) (Semester - lll) (New) (CBCS) Examination
Oct/Nov-2022
Development Communication
Day & Date: Tuesday, 14-02-2023 Max. Marks: 80
Time: 11:00 AM To 02:00 PM
Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.
Q.1 Multiple choice questions. 16
1) Central Government's '"AMRUT' scheme was launched to provide
facilities to everyone
a) Quality education
b) Tap water and sewerage facilities
c) Nutritious food
d) Accommodation facilities
2) The is a thin part of the Earth's atmosphere that absorbs sun's
harmful ultraviolet light.
a) Hydrogen Layer b) Oxygen Layer
c) Ozone layer d) Methane Layer
3) Balwant Rai Mehta Committee started in India.
a) Smart City b) Green Revolution
c) Panchayat Raj d) White Revolution
4)  SITE project was conducted with the help of NASA's Satellite.
a) Apolo b) ATS-6
c) VT11 d) Gemini
5)  Term sustainable development was first mentioned in the Report in
1987.
a) McBride b) Brundtland
c) McLuhan d) Shramm
6) Jhabua Communication Project was started in
a) Year1959 b) Year1977
c) Year1975 d) Year1996
7)  Development communication has also been called as the theory of
Press.
a) First b) Fifth
c) Fourth d) Third
8)  Training and Visit system for agricultural sector was developed by
a) Daniel Benor b) Dr Kurien
c) M.S. Swaminathan d) Panjabrao Deshmukh
9) Long form of MSP is )
a) Mega Sale Project b) Media Source Page
c) Mega Solar Project d) Minimum Support Price
10) is known as Mother of Development Communication
a) Ida Noddack b) Emmy Noether
c) Nora Qubral d) Mathilde Krim
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11) The United Nations Millennium Development Goals (MDGs) were eight
goals that UN member states had to achieve by

a) year 2010 b) year 2015
c) year 2025 d) year 2030
12) The winner of the 1985 IPDC-UNESCO Prize for Rural Communication
Prize was the project.
a) SITE b) KCP
c) JDCP d) Gramsat
13) Lonar lake in Buldhana district has got the status of wetland.
a) National b) Ramsar
c) Global d) Natural
14) Draft of Indian Education policy ‘Nayi Talim’ was prepared by
a) Lokmanya Tilak b) Mahatma Gandhi
c) Pandit Nehru d) Dr. Radha Krishnan
15) India accepted globalization policy when was Prime Minister.
a) Manmohan Singh b) P.V. Narsimha Rao
c) Chandrashekar d) Devegouda
16) The book ‘Diffusion of Innovation’ is authored by .
a) Daniel Lerner b) Evert Rogers
c) Nora Qubral d) Wilbur Shramm
Write answer (Any Four) 16

a) Mention the contribution of Nora Cubral.

b) According to which constitutional amendment Panchayat Raj system came
into existence

c¢) Give an example of useful points in the process of newspaper development.

d) What is your understanding of the New International Economic Order?

e) Who proposed the theory of modernization and why?

f) How many Sustainable Development Goals are finalized? Who determined it
and when?

Answer the following questions (Any Two) 16
a) What contribution has radio made to the development process so far? What
role is radio playing in development today? Discuss critically.
b) When, where and why was the Jhabua Development Communication Project
(JDCP) implemented? What did it achieve?
¢) Who proposed the theory that ‘media is a magic multiplier’? Give details of
this theory.
d) Describe Dependency Theory.

Answer the following questions in details (Any One) 16
a) Which television project do you think is most important in showing the direct

link between communication and development? Discuss in detail the

objectives of the project, its implementation and results
b) Which theory was formulated by Everet Rogers? Explain this theory in detail.

Tell in which field this theory is useful today

Answer the following question in details. 16

Give details of any two schemes successfully implemented by the Central
Government? Which media were used to convey message to the public?
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M.A. (Mass Communication) (Semester - Ill) (New) (CBCS) Examination:
Oct/Nov-2022
Radio Journalism and Production

Day & Date: Wednesday,15-02-2023 Max. Marks: 80
Time: 11:00 AM To 02:00 PM
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Seat
No. Set P
M.A. (Mass Communication) (Semester - lll) (New) (CBCS) Examination:
Oct/Nov-2022
Radio Journalism and Production
Day & Date: Wednesday,15-02-2023 Max. Marks: 80

Time: 11:00 AM To 02:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Multiple Choice Questions. 16
1)  AM Stands for )
a) Amplitude Modulation b) Average Modulation
c) Accurate Modulation d) None of these
2) is not part of radio programme production.
a) Sound b) Words
c) Video d) None of these
3)  Marconi is the inventor of )
a) Radio b) Satellite
c) Telephone d) None of these
4) converts electric energy into sound.
a) Switcher b) Teleprompter
c) Mic d) Camera
5)  Customer of the radio is called as
a) Customer b) Listener
c) User d) None of these
6) is not an example of special audience.
a) Farmer b) Females
c) Solders d) None of these
7) OB van useful for .
a) Outdoor broadcasting b) Outdoor broadcasting
c) Outdoor Editing d) All of these
8) is not a transmission technology.
a) Fiber Optics b) Cable
c) Satellite d) None of these
9) ENG stands for
a) Electronic news gathering b) Electronic news gadget
c) Electronic news group d) None of these
10) is not a frequency band.
a) Short b) Medium
c) High d) None of these
11) is not a type of Mic.
a) Lapel b) Diode
c) Unidirectional d) None of these
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12) Prasarbharati's headquarter is located in .
a) Gujrat b) New Delhi Heft
c) Mumbai d) None of these
13) The number of times per second that a sound pressure wave repeats itself
means :
a) Frequency b) Amplitude
c) Modulation d) None of these
14) is the example of satellite radio.
a) Sirius b) World
c) Space d) None of these
15) is a drawback of radio.
a) Expensive medium b) Mass medium
c) Domestic medium d) None of these
16) Radio is actually the technology of transmitting audio signals over waves
a) Radio b) Light
c) Telephone d) None of these
Answer any 4 of the following questions (Any Four out of Six) 16
a) Write short note on 'HAM Radio'
b) What is Acoustics.
¢) What are the characteristics of radio?
d) Explain the role of producer in programme production.
e) What are the principles of sound editing?
f) Explain the significance of sound bites in news.
Answer the following Questions (any 2) 16
a) Explain the concept Digital Audio Broadcasting.
b) What care should be taken while writing news for radio? Explain with example
c) Write detail note on 'Community Radio’.
d) What are the types of microphones?
Give the detail answer to the following questions. (Any 1) 16
a) Elaborate structure of Radio studio.
b) Explain the formats of radio programmes with examples.
Discuss the process of radio broadcasting. 16
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M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:
Oct/Nov-2022
Television Journalism and Production

Day & Date: Monday, 20-02-2023
Time: 03:00 PM To 06:00 PM
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Seat
No. Set P
M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:
Oct/Nov-2022
Television Journalism and Production
Day & Date: Monday, 20-02-2023 Max. Marks: 80

Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Multiple Choice Questions 16
1) is the basic unit of video
a) Frame b) Short
c) Angle d) None of these
2) TRP stands for
a) Television Rating Point b) Television Ranking Point
c) Television Pole Point d) None of these
3) is the Chairman of the Zee group.
a) Vanit Mhalotra b) Subhash Chandra
c) Karan Jain d) None of these
4) is the part of screenplay script.
a) Location b) Timing
c) Both a)andb) d) None of these

5)  Customer of the TV is called as .
a) Customer b) Viewer
c) User d) None of these

6) Angles term used in
a) Voice Recording b) Voice Editing
c) Shooting & Photography d) None of these

7) OB van useful for

a) Outdoor broadcasting b) Outdoor shooting
c) Outdoor Editing d) All of these
8) PTC means
a) Piece of camera b) Piece to camera
c) Printto computer d) None of these
9) ENG stands for
a) Electronic news gathering b) Electronic news gadget
c) Electronic news group d) None of these
10) Colour temperature is measured in :
a) Kelvin b) Fahrenheit
c) Pixel d) Centigrade
11) Inthe TV studio blue or green curtain used for
a) Chroma b) Teleprompter
c) Montage d) All of the above
12) Movement of camera from right to left is type of
a) Pan b) Zoom
c) Tilt d) None of these
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13) Dekh Bhai Dekh is type of Programme.
a) Sitcom b) Reality show
c) Both a)andb) d) None of these
14) DOC s type of channel.
a) News b) Documentary
c) Both a)andb) d) None of these
15) is not a type of lighting use in TV programme production.
a) Low Key b) High Key
c) Back Light d) None of These
16) make up use in TV normal news anchoring.
a) Basic Makeup b) Bridal Makeup
c) Character Makeup d) None of These
Write short answer (Any Four) 16
a) Write short note on ‘Visual Communication’

b) Define news package. Give example.

c¢) Whatis the post production process of programme making?

d) What are the Functions Teleprompter?

e) Whatis Human Interest Story?

f)  Explain the significance of Tripod in shooting.

Answer the following question (Any Two) 16
a) Explain the concept of Three Point Lighting.

b) Whatis color balance?

c) Elaborate structure of TV studio.

d) Explain the role director in programme production.

Answer following question in detail (Any One) 16
a) Explain ENG concept with examples.

b) What are the various shots use in TV programme production?

Discuss TV Documentary production and Corporate Video. 16
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M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:
Oct/Nov-2022
Advertising and Social Marketing

Day & Date: Tuesday, 21-02-2023 Max. Marks: 80
Time: 03:00 PM To 06:00 PM
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S) SIS ATDHICT
§) SAEH STfeRd

9.3 Welicid! HIvRATs! a9 Jeidr Iy forat. 16
) IS fAuvHEr J8c@ W O,

§) SRS MaRAfRddR aai &I,
®) qHTepd SRR AT afihd Uae SR B W BRI,

U4 Wdda! HIVATE TbT Y Sk foraT 16
) SRR i (ITfthard=an) i auid &
§) MG AU R0 W B,

U5 e SR forsl 16
gl fhar feam arfesia aRemu IR afdwdar Sgor foreT,
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Seat
No.

Set | P

M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:

Oct/Nov-2022
Advertising and Social Marketing

Day & Date: Tuesday, 21-02-2023 Max. Marks: 80
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.

Q.1

2) Figures to the right indicate full marks.

Choose correct alternative. 16

1)

2)

3)

7)

8)

Do you believe that advertising can bring about socio-economic change?

a) Certainly

b) Only if media have their footprints and audience are willing and able to
buy the content

c) Only if a country or society is effluent

d) Certainly not

Advertising contributes to

a) Economic growth of society or country

b) National Capital

c) Power of marketing Firms

d) Chaos in the already congested marketplace

The following is the biggest limitation of advertising.

a) It forces the consumer to buy the things he does not need

b) It sells gloss and dreams too and dreams to prospective buyers
c) lttells consumers about the arrival of new products in the market
d) All of the above

By default advertising is done on a

a) Limited scale b) Mass Scale
c) Corporate Level only d) Societal Level only
is not a function of advertising.
a) Information b) Brand image Building
c) Persuasion d) Pricing
Fulfilling social responsibility is one of the essentials of concept.
a) Societal b) Production
c) Product d) Exchange
is the oldest concept of marketing.
a) Product b) Exchange
c) Production d) Marketing
concept revolves around the customers.
a) Production b) Marketing
c) Exchange d) Selling
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Q.3

Q.4

Q.5

SLR-CU-15

9)  Which media has the highest value of reach in the Indian context?
a) TV b) Newspaper
c) Radio d) Magazines
10) Combination of various kinds of media in an advertisement campaign is
a) Media Planning b) Media Mix
c) Media Strategy d) None of these
11)  Which office is responsible for disseminating news to media for central
government?
a) R.N.L b) P.L.B.
c) D.AV.P. d) P.LL
12) Category of people to whom the advertiser is trying to reach is
a) Social Group b) Target Group
c) Pressure Group d) None of these
13) During the post purchase phase, the maximum effectiveness is that of .
a) Advertising b) Personal selling
c) Publicity d) Sale Promotion
14) First advertisement was prepared by
a) lIvyLee b) William Cakstan
c) Johans Gutenberg d) Marshal MsLuhan
15) PR advertising is also known as advertisement.
a) Local b) Professional
c) Media d) Institutional
16) When another product is used in place of actual product, it is known as
advertising
a) Surrogate b) Alternate
c) Legal d) Life Style
Write short answer. (Any 4) 16
a) Whatis Brand?
b) Online Marketing
c¢) Cooperative Advertisement
d) Media characteristics
e) Online Marketing
f)  Product Advertisement
Answer the following questions. (Any 2) 16
a) Explain the importance of social marketing.
b) Discuss on code of conduct for Advertisement.
c) Explain the difference between classified Advertisement and classified
display advertisement.
Answer following question in detail. (Any 1) 16
a) Describe the role of graphics in advertisement.
b) Explain the social marketing strategies.
Answer the following question in details. 16

Write a detailed note on management of radio or television channel.
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Seat
No. Set| P

M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:
Oct/Nov-2023
Media Law and Ethics

Day & Date: Wednesday, 22-02-2023 Max. Marks: 80
Time: 03:00 PM To 6:00 PM
AT ¢ 1) §G U SffERd Srre.

2) SoldIdmSIAl 3 Yol T[0T TR,

H1 Irg g fEer 16
1) G —— I JeFEaETell G-I Jolua AN G
EIE]

31) . TR q) .. Heyg
®) TSI S) HAIBdR
2) ——— 3 I AT ARL Dol TS e,
3) HotH 221 §) PHeId 252
6) DA 19 S) dHeH 105
3) UUR 9Rdl BRIl ——— HToll 3TAAT 3Tl
31) 1997 ATl q) 1995 ATl
$) 1990 ATl ) 1992 ATl
4) UAIRIGRIET W7 Hedrd SIS ——— BRIGRATT 78 SR I,
) TH Iy 9) T a9y
®) O a9 S) el Afe
5) I A ——— =7 U=l RIeRY Hedl.
31) 3BT ARG q) UER 9Rdl
P) IR, . 3. ) Ul M. 9l
6) fhac M1 USS BIIGATAT —— 1 Hared IRITATT M@ fael Bl
3) TR 3w gfeam 9) P
®) SRR 3) AHHd
7) UABRIT PIUTRTE [AATIRER =TT doled] HRASAl ———
LSIGE
31 < Al q) zfder Hiud
®) S hacl S) IfHmE R
8) YR gequaliedl Sired —— Jequa FaUeH geurerd] a0
Dl
3N e e Sfea 9) 3T v
®) SR s) fog
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9) STH® UFGRINATS! 2007 AT HIVTAT IA- RN FATIH HRUATA ATl

37) Hoifear 9) |
%) gorad S) UmeidR

10) AT ARA™I U3 URYE —— 2T HIISITad HIH D,
31) 1969 AT BT q) 1978 AT HIAST
®) 1977 AT HIAQT €) 1970 AT BT

11) ——— BT MTDBR F¥d SMADBR T8,
37) el q) WOy
®) NIREIG ST ) Wged

12) ARG &S [AE=AT Herd 124 (37) H HRUGI JATelell AR ——
37)  arofrarofy 9) faRmReR
EDRNSEL €) TaReR

13) AN WA arord! el TRae Irsgael —— A8l
TS HROGTA ATl AR,

1) PHotd 19(1) q) Dot 19(2)
) Dotd 19(1)31 €) Dod 19(1) 9

14) ——— difee® Fuar AfeERME RTfea Al
3) YalreR §) uce
%) Hifedrr fder s) @UR Rre

15)  TEhIRETAT el faelell Sl aArfedl diferd Sffrerl Aiagd oda
——— TEUT.
3) UIMIIMN. q)  UhIMIIR.
®) il 3. S) L3R

16) ——— Ul ToRIGY gl YRATddhIa gH-RU & ¥ HATIE
HRUYT 3T,
) 42 A q) 44 @
F) 73 @ g) 74l

72 T SR AT (PIUCE TR) 16

31) IMUNETON=AT PBrdTd HAEIHIAT DI T SITeAT?

9) T 9 o fAvg &

@) [RIIeR HEgar Agd M.

§) SIEIE IS JAd JATheT BiY 38 ?

S) el AR TS BIOTRT SR HROATT STl BIle
%) dar aficen RrerRdi =t &1
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93 Sar el (@vad ]F) 16
3) U UE. ¥l 3. = hrEEd AfdwR ey forT.

§) YRAT AR HIIS PIVA 3Med? J AR TR DT HTeAvIRT
HeH SR AT DI?

@) UH oI~ 3% 3FSATT Fear=aT TRl i o,

S) ISl ISl HI? UAGRIGR 1A FaHH dGAHET TRY SMed<

SATIT BIVTd A TR ?

U4 IR Sar o (@IvarE @) 16
) Y AT HIH U1 HRETT SUIRATST AT DIV T el ?

AT ST BI? fadad 9T B,
§) diffed FucT JHR =N HrI? quRiiciidg adi Hel.

U5 U gduF SMANTAT YHE RIGRAT BIoren? TG S Al e, 16
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Seat
No.

Set | P

M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:

Oct/Nov-2023
Media Law and Ethics

Day & Date: Wednesday, 22-02-2023 Max. Marks: 80
Time: 03:00 PM To 6:00 PM

Instructions: 1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q.1 Choose correct alternative 16

1)

2)

3)

4)

6)

7)

8)

10)

The Second Press Commission was reconstituted under the chairmanship
of Justice

a) P.C.Goswami b) K.K.Mathew

c) Bachhawa d) Mudholkar

The proclamation of national emergency can be made under

a) Article 221 b) Article 252

c) Article 19 d) Article 105

Parser Bharati Act was passed in parliament in

a) Year 1997 b) Year 1995

c) Year 1990 d) Year 1992

Maximum term of imprisonment for copyright violation is for years.
a) One years b) Two years

c) Three years d) Six months

Verghese Committee recommended the establishment of

a) Akash Bharti b) Prasar Bharati

c) RNI d) PIB

Price & page Schedule Act was challenged by newspaper in
Supreme Court.

a) Times of India b) Sakal

c) Jagaran d) Lokmat

The action taken by the court without any request from the parties is
called .

a) Suo Motu b) Habeas Corpus

c) De facto d) Amicus Curiae

was the first newspaper in the history of Indian Journalism to
appoint a ombudsman.

a) Times of India b) Indian Express
c) Jagaran d) Hindu
wage board was constituted for working journalists in year 2007.
a) Majethia b) Manisana
c) Bachawat d) Palekar
The present Press Council of India functions under the Press Council
a) Act 1969 b) Act 1978
c) Act1977 d) Act 1970
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Q.3

Q.4

Q.5
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11) Right to freedom of is not a fundamental right.
a) Expression b) Speech
c) Reservation d) Association
12) Provision of Article 124(A) in Indian Penal code is related to
a) Emergency b) Privileges
c) Sedition d) Copyright
13) Reasonable restrictions to the freedom of expression is given in of
constitution.
a) Article 19(1) b) Article 19(2)
c) Article 19(1)A d) Article 19(1) B
14) does not related to intellectual Property Rights.
a) Copyright b) Patent
c) Right to Information d) Trade mark
15) is the information recorded by the police officer, given by the
aggrieved person.
a) A.LR. b) F.LR.
c) G.R. d) C.R.
16) The word secular included in preamble of constitution through
amendment.
a) 42 b) 44t
c) 73d d) 74t

Give short answer (Any Four)

a) How media suffered during emergency?

b) Working of TRAI

c¢) Describe importance of Privileges’ Act.

d) What is your understanding about ‘sedition’?

e) What were the objectives while appointing Joshi committee?
f)  Discuss the recommendations of Chanda Committee.

Write Answer (Any Two)

a) Write a detailed note on working of ASCI.

b) What are cyber laws in India? Are they being able to curb cybercrimes?

c) Discuss the current relevance of the Press Council of India.

d) What is defamation? What are the steps to be taken if a journalist is
accused of defamation in the context of news?

Answer with details (Any One)

a) What efforts has been made by the government to protect small and
medium newspapers? Did it happen? Make critical comments.

b) What do you understand by intellectual Property Rights? Discuss with
details.

Discuss the recommendations of first press commission. What is outcome of it?

16

16

16
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Seat
No. Set| P

M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:
Oct/Nov-2022
Online Journalism and Social Media Management

Day & Date: Thursday, 23-02-2023 Max. Marks: 80
Time: 03:00 PM To 06:00 PM
A < 1) Fd g AR e,

2) ITdIBel 3 Yol o7 Selfdard.

H1 Irg g fAEer 16
1) BAGHAT RATIAT BET STeAT?
3) 4 HgaRl 2004 §) 10 SIHERT 2014
®) 1 HE 1999 S)  ATUBI AR
2) BAYHD AT BIRIDR] Heleld BV Te?
) D DT q)  @Tel A
@) Sles ¢H ) AP AR
3) WAl |d 3T HIo?
3N =fcws 9) BUYgD
@) I DA S)  Afdan
4) YR Ul S—gcius Pl G Mel?
3) 1995 §) 2020
) 1960 €) 1980
5) YRAW Ufgel 3—gqus BVl J& bl
) ST v 9) <IeR Sfin gfear
®) 7 feg SERIECIISIE]
6) fSRicd wlchiF el aTRGIAAT MBIV BHRUATATS] BIVTAT TRl aTIRE]
ST?
) US Yol q) fo® ¢
CIRSIENE] SIS
7) @IS ARl AcafdbiT 3 BIord?
3) @ 9) <P AP
%) TEUT HIS ) WIS BRRGR
8) T YUIwd HI?

37) cfetd™ Hed 3fe S

q) cforesgfree Ygfeledl iR e gfsan
®) TR o IS SSa

) <l wel IAATRET i e
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9) HIEIH UPHIHRUNT Elcilaud] IGTaul HIvrd?

31) ~fssm d) gwuA
®) B ) AP AT
10) ¥R $cic el & el?
31) 15 AT 1995 §) 20 fSHaR 2020
%) 1 H 2008 ) AP AT
11) 9RAN SeIAc Add URHE 919 ST 8P
3) <. UH. TA. Tal §) . UH. TA. Tl
P) TSI SRS
12) <9 fU=reT & FHImeh Safd smear
3) frue q)  RISTHRIT
) AR €) Al A
13) fafdlerad & wemd ITEROT 3MR?
31) M UFRIRAT §) I t=HR
%) Urd gFABIRAl S) I TABIRGI
14)  TTCITAUD] BIVTAT AT AR WIS FBUFAS! Aloxdel S ?
) HEgd §) feex
®) @ ) I A4
15) <9 fIgga™ Bfed Afedl 9 TR /AT HIor?
) Na A&l d) WRER JeovHlg Ucd
®) UDBII STaSHR S) 3RIT 3R
16) WacH ASHIIIA DIVIAT HICTH] SHSDHIN ATAT?
3) TSIl BIFcH q)  ofi—<il |aeH
P) BR—TI WacH S) WsE—ull WacH
¥2 dfera feur forsr (@od 4) 16
J) dos dSS 99
§) TNTR® THBIRT
®) J-—<gd
8) A Freoi
3 WU
3) AR |HTST
7.3 WAdia! PIVRATS I Terer Sy forr. 16

3) fefoca TFHIRAATS! BT Diered T AT g Il AT &17?
9) fSRTea y=aRad Aoax RIS 3Tdelel Hewd Il d=l BR1?
®) HISAT Feoi & AHeddl WL H?
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U4 Qe DIV TbT UErd Sk foreT 16
) |EIS ARgH TS B BAgE IOT ey Irdial AR ST g
HIT?
fepar
d) Wb gordl FHSTR BIRT YRUmH |fawR forar?
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Seat
No. Set P
M.A. (Mass Communication) (Semester - IV) (New) (CBCS) Examination:
Oct/Nov-2022
Online Journalism and Social Media Management
Day & Date: Thursday, 23-02-2023 Max. Marks: 80
Time: 03:00 PM To 06:00 PM
Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.
Q.1 Choose the correct alternative 16
1)  When was Facebook founded?
a) 4 February 2004 b) 10 January 2014
c) 1 March 1999 d) None of these
2)  Who is the current Executive Director of Facebook?
a) Mark Zuckerberg b) Karl Marx
c) Donald Trump d) None of this
3)  Which of the following is a search engine?
a) Whats App b) Facebook
c) Google Chrome d) Nokia
4)  When was the first e-newspaper launched in India?
a) 1995 b) 2020
c) 1960 d) 1980
5)  Who started the first e-newspaper in India?
a) Indian Express b) Times of India
c) The Hindu d) None of this
6) What camouflage is used to attract users of digital platforms?
a) Paid News b) Click bet
c) Advertising d) News
7)  Which of the following is a social networking app?
a) Koo b) Daily Sakal
c) ABP Maza d) Mozilla Firefox

8) Whatis the full form of TRAI?
a) Telecom Rules and Instructions
b) Telecommunication Regulatory Authority of India
c) Trial Roll and Index
d) Telephone Rural Authority of India

9)  Which of the following is an example of Media convergence?

a) Radio b) Newspaper
c) Smartphone d) None of this
10) When was the Internet launched in India?
a) 15 August 1995 b) 20 December 2020
c) 1 May 2008 d) None of this
11) What was the initial name of Internet service in India?
a) VSNL b) BSNL
c) Idea d) Jio
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12) What is Sam Pitroda related to?

a) Movies b) Politics
c) Telecommunications d) None of this
13) WikiLeaks is an example of what?
a) Investigative Journalism b) Development Journalism
c) Yellow Journalism d) Crime Journalism
14) Which of the following is also known as a micro-blogging site?
a) Facebook b) Twitter
c) Koo d) All of these
15) Who was the current Union Minister of Information and Broadcasting?
a) Narendra Modi b) Sardar Vallabhbhai Patel
c) Prakash Javadekar d) Anurag Thakur
16) Which of these scams has come to light?
a) 2-G Spectrum b) 3-G Spectrum
c) 4-G Spectrum d) 5-G Spectrum
Write short answer (any 4) 16

a) World Wide Web

b) Citizen Journalism
¢) You Tube

d) Media Convergence
e) Facebook

f) Information Society

Answer the following questions (Any Two) 16
a) Trace the essential skills to a reporter in digital age?

b) Discuss the importance of content planning in digital journalism?

c¢) Explain the concept of Media Convergence?

Answer the following question in details (Any one) 16
a) Whatis social media? What are similarities and differences between
Facebook and Twitter?
OR
b) Write the effect of fake news on the society in detail?

Answer the following questions in details 16
Explain the strengths of digital media as compared to print media?
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Seat
No.

Set| P

M.A. (Mass Communication) (Semester - 1V) (Old) (CBCS)
Examination: Oct/Nov-2022
Television Journalism and Production

Day & Date: Monday, 20-02-2023 Max. Marks: 70
Time: 03:00 PM To 06:00 PM
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2) ISl 3 Yol o7 SeIfar.
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31) U 3% HeNT d) YN T DT
®) fiic T drer S) BT AR
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Gl JeiE STx forgl. (@vad! <9)
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Set | P

M.A. (Mass Communication) (Semester - IV) (Old) (CBCS)
Examination: Oct/Nov-2022
Television Journalism and Production

Day & Date: Monday, 20-02-2023
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.

Max. Marks: 70

2) Figures to the right indicate full marks.

Q.1 Choose the correct alternatives from the options. 14
1) is the basic unit of video.
a) Frame b) Shot
c) Angle d) None of these
2) TRP stands for
a) Television Rating Point b) Television Ranking Point
c) Television Pole Point d) None of these
3) is the Chairman of the Zee group.
a) Vanit Mhalotra b) Subhash Chandra
c) Karan Jain d) None of these
4) BBC stands for
a) British Broadcasting Corporation
b) British Broadcasting Company
c) British Broadcasting Consultancy
d) None of these
5) is the part of screenplay script.
a) Location b) Timing
c) Botha)&Db) d) None of these
6) Customer of the TV is called as )
a) Customer b) Viewer
c) User d) None of these
7)  Angels term used in
a) Voice Recording b) Voice Editing
c) Shooting & Photography d) None of these
8) OB van useful for
a) Outdoor broadcasting b)  Outdoor shooting
c) Outdoor editing d) All of these
9) PTC means .
a) Piece of camera b) Piece to camera
c) Printto computer d) None of these
10) ENG stands for
a) Electronic news gathering b) Electronic news gadget
c) Electronic news group d) None of these
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Q.2

Q.3

Q.4

Q.5

11) Colour temperature is measured in

a) Kelvin b) I-Lahrenheit

c) Pixel d) Centigrade
12) Inthe TV studio blue or Green curtain used for

a) Chroma b) Teleprompter

c) Montage d) All of these
13) Movement of camera from right to left is type of

a) Pan b) Zoom

c) Tilt d) None of these
14) Dekh Bhai Dekh is type of Programme.

a) Sitcom b) Reality Show

c) Botha)&Db) d) None of these

Answer the following questions. (Any Four)

a) Write short note on ‘Visual Communication’.

b) Define news package. Give example.

c¢) Whatis the post production process of programme making?
d) What are the Functions Teleprompter?

e) Whatis Human Interest Story?

f)  Explain the significance of Tripod in shooting.

Answer the following questions. (Any Two)

a) Explain the concept of Three Point Lighting.

b) Whatis colour balance?

c) Elaborate structure of TV studio.

d) Explain the role director in programme production.

Answer the following questions. (Any One)
Explain ENG concept with examples.
OR
What are the various shots use in TV programme production?

Discuss TV Documentary production and Corporate Video.

SLR CU-19
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Seat
No. Set| P
M.A. (Mass Communication) (Semester - IV) (Old) (CBCS) Examination:
Oct/Nov-2022
Advertising and Social Marketing
Day & Date: Tuesday, 21-02-2023 Max. Marks: 70

Time: 03:00 PM To 06:00 PM
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Seat
No. Set P
M.A. (Mass Communication) (Semester - IV) (Old) (CBCS) Examination:
Oct/Nov-2022
Advertising and Social Marketing
Day & Date: Tuesday, 21-02-2023 Max. Marks: 70

Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Multiple Choice Questions. 14
1)  Abraham Maslow's hierarchy of needs model has total levels.
a) Four b) Six
c) Five d) Seven
2) is an internal factor that affects consumer behavior.
a) Cultural b) Life Style
c) Reference Groups d) All of these
3) A is a statement made by an organization to its customers stating
what customers can expect from their product and services.
a) Brand Value b) Brand Image
c) Brand promise d) All of these
4)  '"Yehi hain right choice baby' is slogan of .
a) Coca- Cola b) Thums up
c) Pepsi d) None of these

5)  Process of selecting advertising media and deciding time or space in which
advertisements should appear is .
a) Media Planning b) Media Schedule
c) Media Buying d) None of these

6)  When advertiser uses one specific media for a short period of time then
discontinues this media and switch over to other media then he applies .
a) The Wave Theory b) Media Dominance Theory
c) Media Concentration Theory d) None of these

7)  'Quality, Service, Cleanliness & Value for money’ is USP of

a) McDonald b) Maggi

c) Domino's Pizza d) None of these
8) does not related to marketing mix.

a) Product b) Promise

c) Place d) Promotion
9) refers to number of times an specific advertisement reaches to a

same consumer.

a) Reach b) Frequency

c) Value d) None of these
10) 'Do Boond Jindagi’ was slogan of campaign.

a) Save Water b) Pulse Polio

c) Clean India d) None of these
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11) Principle of an advertisement design that uses dark colors with faint colors,

small pictures with big pictures is

a) Conntrast b) .

c) Balance d)
12) An advertisement of Thums Up uses

a) Humour b)

c) Adventure d)

Rhythm
None of these

appeal in advertisement.

Fear
All of these

13) Tendency of customers to buy the same brand rather than competing

brand is known as

a) Brand Value . b)

c) Brand Loyalty d)
14) is example of master brand.

a) Google b)

c) Gillete d)

Short Notes. (Any Four)

a) Creative Brief

b) Sources of Media Information
¢) Brand Structure

d) Brand Promise

e) Positioning

f)  Media buying

Answer the following questions. (Any Two)

Brand Promise
None of these

a) Whatis an advertising appeal? Give any two examples.
b) Describe Maslow's 'Hierarchy of Needs' model.
c) Whatis brand identity? How it can be created?

d) What are the stages in creative process?

Descriptive Questions. (Any One)

a) Define consumer behavior. Describe external factors which affect onit.
b) Whatis media schedule? What is the importance of media weight theories

in it?

Descriptive Type Question.

Taniska

All of these
14
14
14
14

Do you think social marketing is useful to change attitudes of people? Give
details of any two successful social marketing campaigns.
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M.A. (Mass Communication) (Semester - IV) (Old) (CBCS) Examination:
Oct/Nov-2022
Corporate Communication and Event Management

Day & Date: Wednesday, 22-02-2023 Max. Marks: 70
Time: 03:00 PM To 06:00 PM
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Set | P

M.A. (Mass Communication) (Semester - V) (Old) (CBCS) Examination:

Oct/Nov-2022
Corporate Communication and Event Management
Day & Date: Wednesday, 22-02-2023
Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternatives from the options.

1)

2)

3)

4)

5)

9)

10)

Code adopted in 2006 by IPRA is known as .
Code of Brussels

a) Communication social responsibility

b) Corporate Social responsibility
c) Common Survey report
d) None of these

Corporate communication consists

a) Internal
c) Both

Corporate identity is related with
a) Shareholders Perceptions
c) Management

a) Code of Athence b)
c) Code of Quoto d)

was registered in the year 1945.
a) AAAI b)
c) PIB d)
Production failure is type of crisis.
a) Natural b)
c) Financial d)
CSR stands for

b)
d)

b)
d)

None of these

INS
None of these

Man-made
None of these

communication.

external
None of these

Image

None of these

The consumer trust in a brand is known as

a) Brand loyalty
c) Brand

Flood is
a) Natural
c) Financial

type of crisis.

is a type of logo.

a) lIcon
c) letters mark

PRSI adapted code of conduct on
a) 21 April 1968
c) 22 November 1968

b)
d)

b)
d)

b)
d)

b)
d)

Brand equity
None of these

Man-made
None of these

Combination mark

None of these

23 April 1968

None of these

Max. Marks: 70

16

Page 3 of4



Q.2

Q.3

Q.4

Q.5

SLR CU-21

11) is the part of corporate communication.
a) Propaganda b) Advertisement
c) Publicity d) Above all
12) Who is the father of “Public Opinion”?
a) Walter Lippmann b) George creel
c) Edward Berneys d) None of these
13) Public Relations Council of India established in
a) 1958 b) 2004
c) 1970 d) None of these
14) Any paid form of non-personal presentation is .
a) Advertisement b) Propaganda
c) Publicity d) None of these

Answer the following questions. (Any Four)
a) Explain the types of PR.

b) Comment on Government PR.

¢) Whatis crisis Communication?

d) Discuss on the corporate advertising.

e) Whatis Crisis Management?

f)  Discuss on the PR plan.

Answer the following questions. (Any Two)

a) Explain the process of corporate communication.
b) Explain the qualities of Event planner.

c¢) Comment on management communication.

d) Explain the importance of press briefings.

Answer the following questions. (Any One)
Discuss the tools of Public Relations.

OR
Discuss the importance of image building.

Explain the elements responsible for creating image of an organization.

16

12

14

14
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M.A. (Mass communication) (Semester - IV) (Old) (CBCS) Examination:

Oct/Nov-2022
Online Journalism

Day & Date: Thursday, 23-02-2023 Max. Marks: 70
Time: 03:00 PM To 06:00 PM
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Seat
No. Set| P
M.A. (Mass communication) (Semester - IV) (Old) (CBCS) Examination:
Oct/Nov-2022
Online Journalism
Day & Date: Thursday, 23-02-2023 Max. Marks: 70

Time: 03:00 PM To 06:00 PM

Instructions: 1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q.1 Choose the correct alternatives. 14
1)  Twitter is started on .
a) 21stMarch 2006 b) 11" March 2006
c) 25% March 2006 d) All of these
2) Ramu Yalamanchi founded in 2003.
a) sixdegrees.com b) hi5
c) My Space d) All of these
3) Brian Acton and Jan Koum started .
a) Facebook b) Whats App
c) Instagram d) Twitter
4) What's App was started by .
a) Charles Babbage b) Ivan Williams
c) Mark Zuckerberg d) All of these
5) Ramoji Rao is founder of web portal.
a) Webduniya.com b) ETV Bharat
c) The wire d) None of these
6) social networking service owned by Google stopped working April
2019.
a) Orkut b) Google +
c) Hi5 d) All of these
7) Tim Berners-Lee invented
a) Internet b) World Wide Web
c) Computer d) All of these
8) Handle is a word for the account of .
a) Twitter b) You tube
c) WhatsApp d) None of these
9) India was ranked with 80 million Instagram users in January 2020.
a) First b) Second
c) Third d) None of these
10) is founder of WikiLeaks.
a) Julian Assange b) Tim Berners Lee
c) Time cook d) None of these
11) First uploaded video on You Tube was .
a) Me at Zoo b) Me at Lake
c) Me at River d) All of these
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12) Longform of CAR is .
a) Core agency reporting b) Complete Area Reporting
c) Computer Assisted Reporting d) All of these

13) Best photo sharing social media in 2020 is

a) Twitter b) My Space
c) You Tub d) Instagram
14) The wire is .
a) Epaper b) Blog
c) Online Newspaper d) All of these
Write short notes. (Any Four) 14
a) sixdegrees.com.
b) linked in.

¢) Instagram

d) Search Engines.
e) Citizen Journalism.
f) WhatsApp.

Write Answer in 250 words. (Any Two) 14
a) Whatis User Generated Content? Give some examples.
b) What are the skills needed for a blog writer? Give examples of any two blog
writers.
c¢) What is web portal? Discuss giving any two examples.
d) What are the basic principles while writing for web journalism?

Write answer in 500 words. (Any One) 14
a) What is Facebook? What are the salient features of it? Why it is more
popular in Indian society?
b) What is Information Society? What are the main characteristics of it?

Write answer in 500 words. (Any One) 14

What is online journalism? What are the advantages and disadvantages of it to
the society?
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